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Abstract

The research is based on the social identity theory by Breakweli (1986, 1992
& 1993)". According to this theory, social identity is guided by four principles
namely continuity, distinctiveness, self-efficacy, and self-esteem. The theory
is applied to European identity. A European Identity theory model is formed
with the four principles as underlying mechanisms of European identity. The
four underlying principles are used on the basis of data available from
Eurobarometers. Furthermore, the principles have been applied to texts for
questionnaires. The thesis includes two important literature reviews. One
review concems quantitative European identity research. The second
concerns the four principles related to social identity. The main body of the
thesis is divided into two quantitative research parts. In both parts, the main
aim is to test the underlying mechanisms of the European identity theory
model by analyzing both existing data and analyzing newly collected data
concerning the European identity theory principles. The first part contains data
analyses (i.e. optimal scaling analyses and regressions) with already existing
data from Eurobarometer surveys from 1982-2002. One important result of
these data analyses is that people from Romance cultures show to have a
higher level of European identity compared to people from non-Romance
cultures (in particular British and Greek cultures). Two other important findings
are that people under 50 are more likely to have a higher European
identification compared to people over 65, and that both professionals and
middle class persons show to have a higher European Identity expression
compared to manual workers and the unemployed. The second part of the
thesis reports and discusses findings of experiments done in various EU
countries. These experiments, based on the European identity theory mode!,
consist of paper-and-pencil experiments in six countries (the Netherlands,
italy, UK, Spain, Germany and France) and subliminal experiments (in Padua,
ltaly). These experiments validate the European Identity theory model and the
underlying mechanisms.

1 Breakwell, G. M. (1986) Threatened Identities. Methuen: New York.

Breakwell, G. M. (1992) “Processes of self-evaluation: efficacy and estrangement” In: G.
M. Breakwell, Ed., Social Psychology of Identity and the Self-concept. Surrey: Surrey
University Press.

Breakwell, G. M. (1993) “Integrating paradigms: methodological implications” In: G. M.
Breakwell & D. V. Canter, Eds. Empirical Approaches to Social Representations. Oxford:
Clarendon Press _
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~ CHAPTER1
- Introduction

1.1 Introduction

At an international party with some EUI people, my friend Daniel tells me he
feels very European. His father is German, his mother is French, he was bomn
in the UK and was raised partly in Spain and partly in Italy. He cannot identify
with only one nationality and considers himself to be European. His European
identity is very strong. However, what exactly does it mean to feel European?
The mere statement that one “feels European” could convey a European
identity, but what are the underlying mechanisms of a European identity? To
feel European, is it really necessary to have a similar background to that of
my friend, Daniel? This study seeks to investigate underlying social
psychological mechanisms by manipulating specific variables relating to the
European identity. If we know more about these social psychological
variables, this might help influence to what extent one feels European.

Most people nowadays have a national identity. This identity becomes more
explicit when they go on vacation abroad or live in a foreign country, and
when one becomes more aware of cultural background. On the other hand,
people may find that they share a social identity when this identity is
emphasised, for example when an Italian and a Dutch person share a
European identity, in contrast to someone from South Africa. These social
encounters leave us with particular questions concerning social identities for
which social-psychological perspectives and theories could be very useful.
For example, which concepts provide a basis for a supra-national identity, like
a European identity? Or does a European identity not have any underlying
mechanisms? How does European identity relate to sociological factors? To
what extent do social psychological factors or sociological factors explain
European identity, or do these factors interact? In addition, which are the
variables or factors that are most closely related to European identity? This
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study aims to provide insight into these questions, using a social-
psychological perspective.

Some researchers have tried to find out how national identity and European
identity are connected to one another or related to other factors, but before
one can understand the relationship between the two, it is necessary to
examine what exactly a national identity means. Both national identity and
European identity are social identities. Social identities are identities people
have when they feel part of a social category in a social context. We all have
various social identities. When we act in a theatre group, attend lectures as a
student, and when we go shopping for groceries, for example, we assume a
corresponding social identity. In the above examples the social identities are:
an actor's identity, a student identity, and a customer’s identity respectively.
Social psychologists have analysed social identities pertinent to the
development of human beings, among others gender identities, adolescent
identities, and partner identities. The specific constructions and features of
these last-mentioned identities are not of major importance to the research
concemned. European identity will be used as the main social identity in this
research. The underlying mechanisms of European identity will be proposed
in a social psychological model. The social psychological framework takes on
great importance in addition to other frameworks, for example a political
framework, because European identity is mainly a characteristic of individuals,
which is based on psychological mechanisms. In this way, we will learn more
about the main components of social identities, and how they can be
influenced. Moreover, advanced statistical testing is a tool that has not been
extensively used in this field. Statistical testing will increase the validity of the
outcomes. Therefore, the main means to be used are statistical analyses of
extant data and experiments. In other words, a social-psychological model will
be used to explain and analyse the underlying mechanisms, variables, and
components of the social representation of European Identity with quasi-
experiments and experiments. Thus, the use of a social-psychological
perspective and statistical testing in experimental research and quasi-
experimental research are the major tools of this research project, whereby it
is expected to contribute to a better understanding of pertaining social
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identities. The social psychological perspective will help us to understand how
European identity works and how it can be investigated as a social identity.
Furthermore, the research methods of quasi-experiments and experiments
will show us not only how European identity can be manipulated but also,
using statistical methods, what conclusions can be drawn from extant data
and gathered data.

In chapter one social identity theories developed by social psychologists will
be discussed. National identity and European identity are discussed
separately in the following chapters. In chapter two an overview of extant
research concerning social identities is given.
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1.2. Social Identities

1.2.1 Social identity versus social representations: determinants and
relations

A social identity is referred to by Jenkins (1996) as:

...the ways in which individuals and collectivities are distinguished in their
social relations with other individuals and collectivities. It is the systematic
establishment and significance, between individuals, between collectivities,
and between individuals and collectivities, of relationships of similarity and
difference.... Social identity is our understanding of who we are and of who
other people are, and, reciprocally, other people’s understanding of
themselves and of others (which includes us). (Jenkins, p. 4-5)

A social identity gives meaning to what we are in relation to other groups of
people. It says something about us, i.e. our personal identity. As mentioned in
the introduction, a person has several socia! identities, i.e. a person can be a
teacher, a driver, or a customer at particular moments in time. All these
identities are social identities, as they exist in relation to other people.
Personal identities, on the other hand, are less social and do not require
interaction with others. There is, of course, a relationship between personal
identity and social identity, as personal identities influence social identities
and vice versa. However, a social identity is a much broader identity than a
personal identity. A personal identity refers to individual, non-shared features,
while a social identity refers to our shared features.
)

Tajfel — a social psychologist, who has been very influential in the
development of social psychology — and colleagues (Tajfel, 1970; Tajfel and
Turner, 1979), developed the Social Identity Theory (SIT). This theory is
essential to the discussion of social identities like national identity or
European identity. It is based on the following four tenets:
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1. Individuals strive to achieve or to maintain a positive social identity.

2. Membership of groups contributes to an individual's social identity.

3. Evaluation of an individual’s own group is based on social comparison with
other groups.

4. A positive social identity is based on favourable comparisons.

Social representations are of great importance in relation to Social identity
Theory (SIT). A particular social representation is part of a particular social
identity’s content. In order for people to form a particular social identity, they
should have some kind of representation of what this identity looks like. In this
way, social representations precede the formation of social identities.
Conversely, identity processes can also influence the production, creation and
changing of social representations. For example, in hisfher search for
distinctiveness, a person might change a particular social identity’s social
representation to make it more distinctive from other social identities. Thus, a
reciprocal relationship between social identities and social representations
exists, as these mutually influence each other. In a similar vein, one might
claim that a European identity can only exist when there is a European
representation of this identity, and vice versa. The main difference to point
out between a social identity and a social representation is that a social
representation refers to the beliefs that people hold in their minds concemning
a specific social group, while a social identity refers to the actual emotional
identity that people have concerning a specific social group. One could
consider social representations as something cognitive (i.e. cne believes
there is something like a European society of European citizens), while social
identities are something emotional (i.e. someone feels European).

Moscovici (1984, 1988) was one of the first social psychologists to study
social representations. He showed that social representations could be
defined by the shared systems of beliefs that members of large-scale social
categories hold about their own group. Social representations and social
identities have a dialectical relationship and influence each other reciprocally
(Breakwell, 1993). Breakwell shows clearly how the two are associated with
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each other. Moreover, Moscovici and Hewstone (1983) maintain that social
representation contributes to group-identity formation, in the sense that
merely by sharing a social representation, group members come to feel the
same identity since they have a common “world view". Thus, credible and
strong social representations make social identities stronger.

Social representations are mostly cognitive, as they exist in our minds as
schemata about particular entities. A personal representation, on the other
hand, is the representation one has of a particular entity on an individual level.
A personal representation exists only for one individual, while several
individuals share a social representation. This is the major difference between
personal representations and social representations, and is similar to the
difference between personal identity and social identity. Social
representations are created in social interactions and are linked to social
phenomena. They are possessed' by other human beings, are manifested in
social life and have specific uses in the social situations in which they are
deployed. Moreover, social representations are reflected in people’s
cognitions, behavioural actions and their feelings.

Social representations can be formed, but they can also alter. The formation
and alteration of social representations depends on various factors. These
factors are needed to keep a social representation in existence. Moscovici
(1988) distinguishes five main dimensions as the main causes of variation in
social representations, and more importantly, as the main components of
social representations: awareness, understanding, acceptance, assimilation
and salience. The five main dimensions of a social representation are
illustrated in Model A.

Insert model A here

A short description of each of the dimensions of social representation will be

given.
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Awareness means that in order to form a particular social representation it is
important that this representation should exist in our perspective. One should,
for example, be aware of the representation of Europe as a whole, and of the
idea of feeling European. Inevitably, awareness is influenced by the
significance of the representation target, e.g. European identity. The target
representation should be significant enough for a person to be aware of it;
otherwise, one can easily neglect or deny the existence of the target
representation and never become aware of its existence.

Understanding the social representation is also of importance. One should be
able to understand what it means to be European, even though each person
might have a different conception of a European identity. This might involve
some conceptual way of thinking on a higher level, as a European identity is a
cognitive concept in our mind to which we have given meaning.

Acceptance of the social representation involves an acknowledgement that it
exists as such. Thus, if a person cannot even believe in the existence of a
European identity, it is most likely to be rejected as part of the social identities
this person encompasses.

Assimilation is also needed to establish a new social representation. The
more one social representation is similar to a pre-existent (but different) social
representation; the more this representation is assimilated into the set of
already existing social representations. For example, when features of the
representation of one’s national identity can be assimilated into the
representation of one’s new European identity, it is more likely that this
European identity will come into existence.

Salience is an important aspect of any social representation because a social
representation can never be formed or changed without us perceiving that
change as being salient. This salience might differ from time to time, and
might depend on the individual and the situation. For example, when
attending a conference on European identity a person’s social identity as a
European might be more salient compared to in a different situation (e.g.
when attending a lecture on mathematical theories). Consequently, the
formation of a social representation can only take place when this social
representation is salient.
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To summarize, in this section | have explained the importance of the
dialectical relationship between social identities and social representations,
while also outlining the main features of the social identity theory. The basic
components of social representations have been set out. In the next sub-
section, | discuss social identity in more detail.

1.2.2 Social Identity

Breakwell (1986, 1994) developed an Identity Process Theory (IPT) in which
the structure of identity is shown as a dynamic social product of the interaction
of the capacities for memory, consciousness, and organised construal (i.e. a
characteristic feature of biological organisms) with the physical and societal
structures and influence processes that constitute a social context. A social
identity is manifested in a person’s feelings, cognitions and behaviour. Thus, it
can be found in these three psychological domains in every individual.
Moreover, social identity is structured on two levels, i.e. the content level and
the value level. The content level of social identity consists of the features that
mark the social identity as such; these are the main characteristics and
features of the identity that an individual possesses. These characteristics are
organised on the basis of 1) the degree of centrality; 2) the hierarchical
arrangements of elements; and 3) the relative salience of components. The
value level is the importance, or relevance, of the features that mark the social
identity. On the value level, every characteristic can be modified or re-
evaluated at any time. Consequently, both the organisation of the
characteristics on the content level as well as the importance/relevance of
these characteristics is subject to change.

Dynamic processes of accommodation, assimilation and evaluation control
the structure of social identity. The processes of accommodation and
assimilation take place at the content level. Accommodation refers to the
inclusion of new elements in the already extant structure of elements, while
assimilation refers to a process of adjusting the extant process in order to
make it fit with new elements. This indicates that even though accommodation
and assimilation are both dynamic processes concerning new elements,
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accommodation leaves the extant organisation of elements much more intact
than assimilation. The processes of reappraisal and evaluation of the
elements take place at the value level.

Social identity is guided by four principles as indicated in Model B: namely
continuity, distinctiveness, self-efficacy, and self-esteem.

Insert model B here

These guiding principles are also the final goals of adopting a social identity.
People form a social identity not only when they feel the need to, or when they
consider it to be relevant, but alsd when this identity brings them some kind of
continuity, distinctiveness, self-efficacy, and self-esteem. These four
principles are therefore important for a social identity. If they are not extant,
there will be no related social identity.

Continuity of a social identity is when social identity endures and is long-
lasting. It will not easily be lost. A social identity that gives a person
distinctiveness endows that person with a quality which makes him/her
different from other people, who have a different social identity. Self-efficacy
guides a particular social identity when a person wants to be an active
participant of the social group from which this social identity is derived. This
means that the more active a person is in patticipating in a given social group,
the more a person will express the social identity relating to this group. Lastly,
a need for higher self-esteem can prompt a person to accept a new social
identity that heightens his or her self-esteem.

Change of social identity is dependent on the following dimensions, as Model
C shows:

1. The degree of personal relevance of the social change;

2. The immediacy of involvement in the social change;

3. How much revision of identity content and value is demanded; and

4. How negative the change required is deemed to be.
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Insert Model C here

| have discussed ldentity Process Theory (ITP) and the two levels of social
identity (i.e. content and value) in this sub-section. Moreover, the guiding
principles of social identity have been introduced, and the main dimensions of
social change outlined. In the next two sub-sections, the particular social
identities that are the main concem of this study, namely, national identity and
European identity are examined.

1.2.3 National identity

National identity is a particular application of social identity, and like all social
identities, national identity is reflected in people’s cognitions, actions, and
emotions. Not surprisingly, exactly these same elements lie at the heart of
social psychology, as cognitions, actions, and emotions displayed by people
are the major elements investigated by social psychologists. As these are
strongly social psychological features, it is very important to study national
identity within a social psychological sphere.

Smith (1971) has analysed the concept of nationalism in great detail. Even
though one cannot consider nationalism to be completely similar to national
identity, one could derive some important aspects from the way Smith takes
nationalism into account. He considers nationalism to be a concept related to
many features. According to Smith's analysis, nationalism can be used in
different ways that can be categorised as follows:

National character or nationality;

An idiom, phrase, or trait peculiar to the nation;

A sentiment of devotion to one’s nation and the advocacy of its interests;
A set of aspirations for the independence and unity of the nation; .
A political programme embodying such aspirations in organisational form;
A form of socialism, based on the nationalisation of industry;

N o o b~ DN

The doctrine of divine election of nations, and
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8. The whole process of the formation of nations in history.
(p- 167-168)

He claims that if 1 and 8 were dropped, we would be left with two groups:
o 24 refer to sentiments, consciousness, attitudes, aspirations, and
loyalties, more or less clearly articulated; and
o 5-7 refer to doctrines, ideologies, programmes, activities of organisations,
and movements.
The first group has strong affective elements while the second has strong
cognitive elements.
As has been mentioned earlier, we do not aim to state that nationalism is
synonymous with national identity, nor do we want to imply that there is some
kind of direct relationship between both concepts - as might or might not might
be the case. However, the way in which the concept of nationalism is used
can also be applied to national identity or any other social identity. It could be
considered that national identity, as well as nationalism, is not only formed of
affective components (e.g. sentiments, consciousness, attitudes, aspirations,
loyalties), but also out of cognitive components (e.g. doctrines, ideologies,
programmes, activities of organisations, movements). Smith does not directly
refer to behavioural features, but these could be taken into account as well as
his listed components of national identity. Moreover, to analyse national
identity it is necessary to pay heed to the emotional and cognitive features
that it consists of.
According to Hewstone (1986) two important features define national identity,
namely:

1. The feeling of belonging to a group united by common racial, linguistic and
historical ties, and usually identified with a particular territory; and

2. A corresponding ideology that exalts the nation state as the ideal form of
political organisation, with an overriding claim on the loyalty of its citizens.
(p. 199)

Again, the cognitive and emotional aspects of national identity are
emphasised. It is not only the ideology underlying nationalism which should
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be taken into consideration when looking at national identity, but also the
‘feeling of belonging to a group’ associated with nationalism. Therefore, a
social psychological analysis of national identity will be helpful to
understanding its relationship with other phenomena like European identity,
because cognitions and feelings are essentially social psychological features.

The psychological character of national identity is moreover apparent in the
way that Billig (1996) in Breakwell's Changing European Identities (p. 184)
mentions that nationalism can be mainly characterised by the following:

o The nature of the nation-state,
» Its historical proximity; and
» The socio-psychological creation of national citizenry.

This last characteristic of national identity concerns not an ordinary creation
(in a physical or material sense), but a socio-psychological one, thereby
stressing the importance of psychology, especially social psychology, for
national identity. Gidden’s (1985) definition of nationalism is in line with this:
‘...a phenomenon that is primarily psychological — the affiliation of individuals
to a set of symbols and beliefs emphasising communality among the
members of a political order (p. 116). This means that to discover what a
person’s national identity is, one should also explore the psychological
dimensions and features associated with it, e.g. emotional and physical
attachments, schemata, mental representations, traits, etc. In a similar vein,
Guibernau (2001) in Modem Roots claims: “national identity is primarily a
psychological phenomenon heavily influenced with political concepts such as
citizenship.” (p. 88). Bloom (1990), in his definition of national identity, also
points out the psychological element of the phenomenon: “[It] describes that
condition in which a mass of people have made the same identification with
national symbols — have internalised the symbols of the nation — so that they
may act as one psychological group when there is a threat to, or the
possibility of enhancement of, these symbols of national identity”. Thus, these
references to national identity as a social identity indicate that national identity
should be considered as mainly a psychological concept.
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Guttiérez (2001) notes that national identity is linked to “the self-identification
of peoples of nation-states” (p.7). Moreover, it “..makes people aware of
themselves as a unique collectivity conscious and protective of their historical
possessions such as territory and cuiture” (p. 9). Furthermore, he notes:

National identity is shaped by the conflictive interplay between emotional
attachments to traditionalism and the rational forces of modernism, as
well as by popular mobilizations at times of negotiation or during cultural
contacts resulting from rivalries, competitions or cooperations fostered
by the interdependent world of nation-states.... [W]e are manifesting two
qualities of national identity: a) the capacity for self-recognition, and b)

the ability to detect, recognize and acknowledge who the others are.
(Guttiérez, 2001, p.15)

Again, the affective and cognitive (i.e. rational) components of national identity
are given a place. However, he also mentions two additional qualities of
national identity. Both qualities relate to a particular principle of social identity,
namely distinctiveness. The first quality specifically refers to the individual
who wants to identify himself (or herself), as it is about self-recognition, i.e.
identifying yourself as a person/who you are. The second refers to others: a
person wants to distinguish him/herself from others, and this definition is
about who these others are. In addition, the latter quality refers to the
functions that every identity has, namely setting a reference point for the
person himself, and therefore placing this person in reference to others, the
world, surroundings, etc. Thus, the expression of national identity helps a
person to identify himself as well as placing himself in a broader perspective.
This is exactly the purpose of every social identity, e.g. both a national identity
and a European identity. A social identity gives us the identity of a large social
group, and by being a member of this social group an individual can place
himself in a broader perspective.

To summarize, in discussing various views on national identity one finds many
references to elements which are central to social psychology and,
consequently, social psychological theories. This finding should indicate that
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in order to study social identities one should not neglect social psychology
theories. In the next sub-section, European identity will be discussed, mainly
in reference to national identity.

1.2.4 European ldentity

From one perspective, European identity is very different from national
identity. European identity is a supra-national identity, which means that it
covers a social identity group beyond a national identity. In addition, a national
identity can be contrasted to a European identity in the following manner:

...national identifications possess distinct advantages over the idea of a
unified European identity. They are vivid, accessible, well established, long
popularised, and still widely believed, in broad outline at least. In each of
these respects, ‘Europe’ is deficient both as idea and as process. Above
all, it lacks a pre-modem past — a ‘prehistory’ which can provide it with
emotional sustenance and historical depth. (Smith, 1992, p. 62)

Nevertheless, European identity can also be viewed in the same light as
national identity, as they are both broad social identities. Most of the principles
that apply to national identities can be applied to European identity, and
features that mark a national identity might be the same for European
identities as well. For example, like national identity, a European identity has
cognitive and affective components; a European identity can contain
principles of distinctiveness, as well as of continuity, while a European identity
can place a person in a larger context outside the personal context.

There is not yet a long tradition of literature on European identity, because it
has not been prevalent for a very long time. Moreover, it might be difficult to
show that European identity exists (Smith, 1992). Some people might
consider European identity to be contrary to national identity. This
contradiction also implies an incompatibility between national and European
identity. Nevertheless, Smith shows that multiple identities can coexist, and in
particular, how a European identity can exist alongside a national identity.
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Risse (2001) also believes that a European identity can exist. He states that
two processes foster identity constructions about Europe. One is resonance,
which he explains as following:

Political visions and identity constructions are the more likely to impact
upon and to be incorporated in collective nation-state identities, the
more they resonate with the ideas about the nation and political order
embedded in these collective understandings. (Risse, 2001, p. 202)

This resonance argument is very close to the ‘good fit' argument: when a
European identity is similar to, and can coexist together with a national
identity; a European identity will not only be constructed more easily, but will
also be stronger. A European identity will then be integrated into the
individual's group of social identities, as long as there is a reasonable fit. The
other argument is based on socialisation. When an individual perceives and
observes an identity construction based on Europe, he/she will learn how to
internalise this construction into his or her own schema of cognitive
constructions. By becoming more familiar with the European identity idea one
becomes more open to it, and increasingly willing to accept it as one’s own.
Eventually, this conception of Europe is taken for granted, and completely
integrated into one’s cognitive self-conception.

Leonard (1998) has discussed the unpopularity of the European Union, and,
basing his conclusion on the findings of the Eurobarometer data, he claims
that only half of all EU citizens feel European. He suggests ways of doing
more to promote European integration within European countries. According
to Leonard, five goals should be met in order to achieve greater European
integration:

1. Raise awareness and understanding of the “good side” of Europe;
2. Make the EU relevant;
3. Deliver and communicate practical benefits to EU citizens;
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4. Give people leadership and sense of mission; and

5. Develop identity.

This study does not aim to develop a EU identity, in order to increase
integration, but refers to the variance of European identity in different
European countries. In particular, the problem of how one can influence the
development of the EU identity will be investigated in more specific terms.
Breakwell (1996) has indeed already studied the European identity in
comparison to national identity. Breakwell looked at one Eurobarometer
survey (no. 38, 1992) to draw (some tentative) conclusions about the
compatibility of European and national identity. It seems that about 75 per
cent of Europeans consider a European identity to be compatible with a
national identity. However, some people still express some fear of losing their
national identity when a European identity becomes more widespread. Thus,
there is some variance concerning the expression of European identity in the
light of a national identity. According to Breakwell (1996) there are two
reasons for this variance:

1. Nations differ in the status of their existing national identity. For instance,
the existing identity may be particularly strong, having been stable over
many years, or particularly weak, having been subject to multiple
alterations; and

2. Nations differ in their social representations of the developing European
identity. For instance, some may see the European identity as very closely
allied to their national identity; others may see it as being very different.

Hence, variance in European identity can be explained by sociological factors
like nationality next to social psychological factors. In this passage Breakwell
clearly points to nationality as one sociological factor, but other sociological
factors like age, gender and job status could also be included.

in this chapter, | have sought to explain the relationship between social

representations and social identities. The need for social representations, in
particular, when forming a social identity has been stressed.
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In addition, it was shown that national identity and European identity can be
viewed as similar types of identities as they are both social identities, even
though European identity exists on a different, supra-national level. These
identities have features that can be recognised as evidently social
psychological features.

The main topic will, however, be European identity. It is at the heart of our
main question, which we can formulate as follows:

What are the underlying social psychological mechanisms that drive
European identity and which variables can influence the level of European
identification?

This question will be driven by two important central topics. The first concerns
the social psychological perspective that is used to unravel the mechanisms
of European identity. Social psychology equips us with specific theories and
models that can be used for investigating a social identity, like European
identity, and these will have a central place in our work. Furthermore, in order
to test the model that will be used concerning European Identity and related
hypotheses, two types of experiments are undertaken: experimental research
and quasi-experimental research. The quasi-experimental research consists
of data analyses of existing data about European identity and other related,
underlying variables. For the experimental research, two research designs
have been employed. The first type concerns paper-and-pencil experiments in
which participants were asked to respond to specific statements concerning
the EU and European identity after having been exposed to different types of
texts meant to influence their level of EU identification. The second type
concems an experimental study in which reaction times are measured, after
subliminal exposure of EU and Mltaly. These two research designs, used
together, will test the model concerning European identity. The use of various
methods to investigate the underlying social psychological mechanisms of
European identity gives this research an important added value. It should be
of great interest to anyone who would like to know more about its
psychological existence. A political scientist who is interested in Europeans,
for example, should also be attentive to the social psychological features of
how these people are made into Europeans and are able to take up a
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European identity. After all, the topic concemns human beings, and these
human beings are not only made of flesh and blood, but they also posses a
social psychological make-up. Without the understanding of this social
psychological make-up, one will surely miss relevant aspects in any research
on Europeans or European identity.

Thus, to answer the question posed in the previous paragraph, we propose to
proceed as follows: a social-psychological model will be used to explain and
analyse the underlying mechanisms, variables, and components of the social
representation of European Identity with quasi-experiments and experiments.

Chapter 2 will focus on the research done concerning the relevant social
identities, and related elements.
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o . CHAPTER 2 - L
' An overview of Social ldentlty Research

In this chapter | will give an overview of research concerning European
identity. First, quasi-experimental research will be discussed. Second,
experimental research will be discussed. The quasi-experimental research
can be characterised, in this case, as research using surveys or questionnaire
(e.g. the Eurobarometer). In this part, research concerning attitudes towards
Europe will be set out. Attitudes guide our behaviour and reflect the way we
think about certain important facts in our life. Any social identity that a person
possesses is inevitably linked to a social representation, which, in turn,
reflects his/her attitude towards this social identity. Also, research considering
both national identity and European identity will be mentioned. This research
will be mentioned in the second section of this chapter. Furthermore, research
concerning specific variables may indicate some relationship with European
identity. For example, variables like willingness to vote in European elections,
cognitive mobilisation, political mobilisation, support for European unification,
and attachment to Europe could be related to the strength of one’s European
identity. Therefore, research concerning these other relevant variables
relating to European identity might be useful to gain more insight into the
expression and formation of European identity, as well as of national identity.

All the aforementioned research can be described as quasi-experimental
research (or survey studies), as not all variables in the research have been
completely manipulated or fully controlled. This is one of the disadvantages of
quasi-experimental research, as one is never sure whether the effect one
finds is entirely attributable to a causal relationship, or whether the reported
finding refers only to a spurious correlation. In other words, we are not able to
fully control the results of the research design. Other disadvantages of quasi-
experimental research are a possible inability to compare the
measures/results across groups, uncertainty regarding instructions and data
gathering, and a possible inability to draw clear-cut conclusions concerning
the manipulation of a specific variable. Advantages of quasi-experiments, on
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the other hand, can be summarised as follows: the inclusion of non-
controllable variables, less artificial results, and more easily replicable results.

Some experimental research already done in the field of national identity and
European identity will be mentioned.

In sum, in this chapter research on social identities is presented concerning
both quasi-experimental and experimental research. The presentation of the
quasi-experimental research can be subdivided into three main themes:
attitudes; national identity and European identity, and indicators. The
experimental research will then be discussed. In the conclusions of this
chapter, the main hypotheses derived from the main research question and
underlying theories are presented.

All research findings can be linked to European identity in the sense that they
might imply that some variable might influence European identity expression.
In that sense an integrated view of the research findings is achieved by their
common notion of influencing factors on European identity. For example,

attitudinal factors,

These factors are to some extent related to social psychological phenomena,
whereby the relevance of social psychology for the present study is made
stronger. Furthermore, the link from the discussed research findings to social
psychological factors influencing European identity can also be found.
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21 Introduction to quasi-experimental and experimental
research

Combining the two types of research, i.e. quasi-experimental research and
experimental research, each with its own advantages and disadvantages
makes a very strong combination of research methods for the purpose of
investigating a social psychological identity like European identity. As both
types of research are widely used in social psychology, a combination of the
two is highly advisable. Research about European identity considered as a
social identity would benefit from drawing on a social psychological
perspective. In this regard these types of research fit extremely well. The two
types of research make it possible to use different types of data and various
statistical analyses to give a more colourful and intensive investigation into the
phenomenon of European identity. Consequently, the validity and reliability of
the model, including the underlying mechanisms of European identity, would
be strengthened if both types of research endorse it.

Both research designs will be employed for the present study on European
identity. As these two types of research design differ quite a bit, the two types
will be discussed in separate chapters. Chapter IV is dedicated to the quasi-
experimental research (e.g. survey research), while chapter V is dedicated to
the experimental research. Thus, even if both research designs aim to study
a similar subject (i.e. European identity) it seems justified discussing them in
separate chapters.

In the next two sections existing quasi-experimental research and
experimental research concerning European identity will be reviewed. The
research is discussed and it is used as a basis for the formulating of specific
hypotheses concerning European identity and related variables. These
hypotheses will be given at the end of the relevant sections, and an overview
of these is given in the conclusions section of this chapter. The research
review in this chapter is not an exhaustive review conceming research on
European identity. The review is given as a point of reference on which the
hypotheses are based, and these hypotheses wili be tested in this study
concerning European identity.
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In this chapter quasi-experimental research relating to European identity will
be reviewed. Quasi-experimental research has its concomitant advantages
and disadvantages. It will be used as a method of research for the main
question mentioned in Chapter One (i.e. what are the underlying social
psychological mechanisms that drive European identity and which variables
can we use o manipulate the level of European identification?). The
respective advantages and disadvantages of quasi-experimental research
should also receive some attention. The latter is done in this section.

One of the main disadvantages of quasi-experimental research has already
been mentioned in the introduction to this chapter: the uncontrollability of all
relevant variables. As variables cannot be completely controlled or
manipulated, one cannot always draw clear-cut causal conclusions. An
example will easily illustrate the point: research conceming nationality and
European identity in which one seeks to show that French citizens have a
stronger sense of European identity than Dutch citizens immediately faces a
significant hurdle. The researcher is unable to control for nationality. In other
words, we cannot assign one nationality at random to one person, and
another nationality to another. The same counts for a great number of other
variables, to be mentioned in this chapter, such as cognitive mobilization,
political orientation, job level etc. These variables are likely to correlate with
European identity. However, it will be difficult to claim that they cause a
stronger or weaker European identification, due to the lack of manipulation.
Manipulation of these variables simply cannot be exerted for practical and
ethical reasons.

A second disadvantage of quasi-experimental research is that groups may not
be comparable. People already self-select themselves into a specific group,
like a left-wing or right-wing political orientation, while the method of gathering
the data may heavily influence the sample of a specific group. The latter could
occur when data gathering is, for example, always performed during the day,
when high-level workers are not available, and a great number of housewives
and jobless people are easier to contact. In such cases, the sample is not
representative of society, and groups that are formed in such a way
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concerning job level or any other uncontrollable variable might not provide us
with groups that can be compared to one another. Therefore, the number and
percentages of participants in each of the groups should be given some
attention before groups are compared?®. In this way, one is able to have a
clearer idea of whether it is realistic to compare the groups as different
groups. Furthermore, even if one is able to control more in experimental
research concerning the ad randomness of participants, in specific conditions,
some selection has been taken place before the experiment itself. A
researcher cannot force a participant to go through an experiment. Some level
of self-selection concerning participation inevitably has occurred before the
experiment takes place. Therefore, even for experimental research, one
cannot completely put people at random into specific groups: the consent of
the participant is needed. Thus, this disadvantage cannot be exclusively
assigned to quasi-experiments, but could also occur to some extent for
experimental research.

A third disadvantage that could be mentioned is that the data-gathering or
method of instruction in some cases, especially in cases where existing data
is used, might not be very clear. When one uses this data, gathered by
someone other than the researcher who is analysing it, the instructions and
the method of data gathering may not always be completely clear to the latter
researcher. The clarity of the method of data gathering might not be of the
same quality as when the researcher himself/ herself gathers data. Due to this
potentially lower level of clarity regarding the data-gathering, a researcher
might misinterpret the data measurements or data definitions, as some
knowledge might be hidden or unknown. Therefore, more attention should be
paid to the method of data-gathering and data definitions when pre-existent
data is used. Also, more attention should be paid to the level of non-
responses and the way non-responses have been coded. Responses that
are, for example embarrassing to give, might have been avoided by
respondents. The latter might also happen with experimental research, but as
experimental research normally involves a higher degree of control,
responses might be controlled to some extent. As a consequence, a not

2In many cases, completely skewed distribution of participants in groups may lead to
weighing the data.

PhD Thesis~ Y.R. Garib 34




completely realistic view of the results can be given to the researcher.
Furthermore, the ignorance of respondents (i.e. with a response of “I don’t
know”) might also result in an artificial distribution of responses. The clarity
and background of non-responses should be investigated if possible. When
using existing data gathered by a third party, this might not always be possible
to do. It is important, in the latter case, that we take into consideration the way
non-responses have been coded, and how to use various types of non-
responses in a practical, efficient and justifiable way. Lastly, quasi-
experimental research might more often end up with results that cannot lead
to conclusions to the improvement or manipulation of a specific variable in the
future. This is related to the first disadvantage of quasi-experimental research,
namely the uncontrollability of variables mentioned above: one cannot draw
clear-cut causal relationships between variables.

Quasi-experimental research also has relevant advantages, especially in
comparison to experimental research. As will be shown, many of the
disadvantages mentioned above can also be considered advantages when
seen from a different perspective. Firstly, one can include non-controllable
variables, like nationality or political orientation as independent variables,
which would be very difficult in experimental research. Secondly, research
results are less artificial, as variables have not been manipulated, but in many
cases participants are just asked to answer questions or to give information
concerning perceptions or attitudes. Conseguently, people are not forced to
think according a specific mind-set or condition, as generally happens in
experimental research. Experiment protocols of this sort may run the risk of
appearing artificial and unrealistic. Thirdly, conclusions and analyses
performed on quasi-experimental data lead to results that can be easily
replicated as the data still exists, and due to the low level of controllability,
there is no need for certain conditions to be met again in order for a
replication to occur.

In general, the disadvantages of quasi-experimental research are the
following: uncontrollability of variables, possible bad comparison across
groups, possible unknown information about data- gathering methods and/or
definitions employed, and the difficulty associated with drawing conclusions
concemning the manipulation of a specific variable in the future. Quasi-

PhD Thesis~ Y.R. Garib 35




experiments could, however, be very useful, considering that; a) the inclusion
of non-controllable variables is not precluded; b) the results obtained are less
artificial, c) easier to replicate.

In broad outline, experimental research, conversely, has advantages that are
similar to the disadvantages of quasi-experimental research and
disadvantages that are similar to the advantages of quasi-experimental
research. However, this rule cannot be taken very strictly. For example,
experimental research is able to use more variables as independent variables.
Consequently, in experimental research one is able to control variables better,
however, it is important to point out that some variables can never be used as
independent variables. Variables like nationality, gender or place of birth, not
only for ethical, but also practical reasons can never be controlled completely.
Therefore, these variables can never be used even in experimental designs
as strictly independent variables. The disadvantage mentioned for quasi-
experimental research concerning the controllability of variables could also,
for some variables, be valid for experimental research. Some variables, for
practical and ethical reasons, cannot be fully controlled, and as such, cannot
be used as independent variables in a strict way.

Nevertheless, experimental research also features some other differences
when compared with quasi-experimental research:

« Adoption of at least one hypothesis for a causal relationship;

» lInclusion of a control group or baseline and at least one treatment
group. The latter condition is needed in order to eliminate confounding
variables that might spoil the experiment by preventing the drawing of
any causal relationship conclusions;

« The presence of groups consisting of at least 20 persons (for statistical
reasons) in each condition. Persons should be assigned to a condition
at random so that differences among persons in the group can be
considered as accidental.
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These two types of research will be employed to investigate European
identity, as set out in the main hypothesis: Can we use a social-psychological
model to explain and analyse the underlying mechanisms, varables, and
components of the social psychological representation of European ldentity in
quasi-experiments and experiments?
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2.2 Overview of selected quasi-experimental research

In this section some quasi-experimental research concerning European
identity is discussed. The discussion of this research leads to the formulation
of hypotheses that will be tested in chapter 4. In section 2.2 the research is
discussed which has a quasi-experimental design. In general, the latter
design can be traced back to analyses of existing survey results in which
nothing had been manipulated, but respondents were asked to respond to
several questions. The Eurobarometer survey results have been used in most
cases. In this section, quasi-experimental research will be mentioned
concerning the following three subjects: attitudinal research, national and
European identity, and other relevant research. The attitudinal research is
reviewed in section 2.2.1 and it includes research by Mayhew (1980) and
Hewstone (1986). Both researchers have used survey data in order to report
their findings or to test their hypotheses conceming attitudes on Europe.
Quasi-experimental research concerning national identity and/or European
identity is done by Green (1999), Duchesne & Frognier (1995) and Huici et al.
(1997). The latter research is reviewed in section 2.2.2. The other relevant
research section, 2.2.3, refers to quasi-experimental research that could give
some indication of which variables might relate to European identity even if no
direct relation between the variables employed and European identity can be
found. Research by Inglehart & Rabier (1980), Deflem & Pampel (1996),
McCrone & Surridge (1997), and Eichenberg & Dalton (1993) is mentioned in
this section. Once again, we discuss their results in the formulation of
hypotheses to be tested later in this study. Eventually, in section 2.3
experimental research by Cinirella (1997, 1998) will be outlined in which some
variables have been manipulated in order to influence European identity.
Again, the hypotheses derived from these studies are outlined at the end of
the relevant section.

2.2.1 Selected Attitudinal research

In this section most relevant research conceming attitudes toward European
elements is reviewed. First, research performed by Mayhew (1980) is
mentioned. Mayhew (1980) did research on European political culture, i.e.
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Europeanism, with the Eurobarometer surveys. Then, research performed by
Hewstone (1986) is discussed. He investigated attitudes concerning the
European Community by means of self-developed questions.

Mavhew- Aftitudes towards European political culture

Mayhew (1980) has done research on European political culture, i.e.
Europeanism, with the Eurobarometer surveys. He wanted to investigate the
attitudes and ideas of European people towards the European political
culture. He distinguished the original member countries — France, Germany,
ltaly, Belgium, the Netherlands, and Luxembourg - from the (then)
newcomers: Britain, Denmark and Ireland. Mayhew bases his discussion on a
framework created by Lindberg (56), who categorises support in four
dimensions. There are two levels of interaction: 1) identitive support (the
horizontal interactions among European people — how the public feels toward
each other) and 2) systemic support (the vertical links between the public and
the community — the system) and two levels of responses: a) utilitarian (based
on some perceived or relatively concrete interest) and b) affective support
(indicating a diffuse and perhaps emotional response to some of the vague
ideals embodied in the notion of European unity). These two levels of
responses are two sources of support:

“The first is affect which is something related to loyalty or perhaps
legitimacy and popularity, thus, referring to some more diffuse, non-
rational, emotional sentiment. The second is utility which is cognitive in
nature and based on an individual's perception of the benefits that result
from successful performance.” (1980, p. 66)

Utilitarian support is measured with the following question:

Generally speaking, do you think that (your country’s) membership in the
Common Markef’ is a good thing, a bad thing, or neither a good nor bad
thing?

® The first full customs union was originally known as the European Economic Community
(informally called the Common Market in the UK), established by the Treaty of Rome in 1957
and implemented on 1 January 1958. This later changed to the European Community which
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Utilitarian support might emphasize individual self-interest and nationalistic
feeling, as Mayhew finds a particularly high level of utilitarian support in the
six founder states.

Mayhew finds that the support level is impressive, and relatively stable,
particularly in the six founder states.
The affective support level is measured with the following question:

“‘Would you say that you are very favourable, rather favourable, indifferent,
unfavourable, or very unfavourable to European unification”

According to Mayhew, people first develop utilitarian support, and later on
perceive the benefits resulting from its successful performance, leading to the
development of affective support: “The continuous satisfaction of utilitarian
interests leads to the stimulation of affective links which become independent
from the effects of daily performance” (Mayhew, 1980, p. 110)

Mayhew reports that in France, Germany and ltaly affective support levels
tend to be higher than utilitarian support levels, while the contrary is true in
Belgium, the Netherlands, and Luxembourg. He also finds that the majority
opinion in the six founder states, where utilitarian and affective support are
relatively high, is that it is better to be inside than outside, and that without the
Common Market things would be worse. He summarises the main findings as
following (Mayhew, 1980, p. 130):

1. There were significant cross-national differences in support levels
(utilitarian and affective) which may correspond to the length of their
membership of the European Community;

is now the "first pillar" of the European Union.... The "European Community” is one of the
three pillars of the European Union, being both the most important pillar and the only one to
operate primarily through supranational institutions. The other two pillars — Common Foreign
and Security Policy, and Police and Judicial Co-operation in Criminal Matters — are looser
intergovernmental groupings. Confusingly, these latter two concepts are increasingly
administered by the Community (as they are built up from mere concepts to actual practice)
(taken from: hitp://en.wikipedia.org/wiki/European_Union)
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Affective support for European Union and European institutions has
become greater than utilitarian support for the Common Market although
the distinction is not clear in the original six member states;

There was a trend toward upward convergence in affective support in each
of the nine nations, whereas utilitarian support, which reached high levels
in the six original countries and far lower levels in the three new countries,
subsequently declined slightly or remained stable; and

Increased affective support for the European Community did not seem to
have been adversely affected by the decline in utilitarian support.

The relationships between the support dimensions were related to the
perception that the European Community seems to have had a positive
economic effect on the individual nation-states.

In explaining support or opposition for European integration, Mayhew (1980,

p. 145) considers three factors to be of major importance:

®

An individual's psychological make-up

His social position

External influences from reference groups (political parties, foreign travel),
and historical events

Concerning socialisation, Mayhew points out that there is an intergenerational

gap between young and old people, whereby young people are more

favourable towards European integration. This gap can be explained by three

conditions of early socialisation among the age groups:

1.

An absence of a major intra-European war from the younger individuals’

experience,

2. A marked increase in intra-European transactions with a possible

reduction in the psychological distances between the groups concerned;
and

The development of European institutions, which perform important
functions and are widely regarded as beneficial.
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He constructs a European integration support index based on the following
four questions:

1. Generally speaking, do you think that (your country’s} membership in the
Common Market is a good thing, a bad thing, or neither a good nor bad
thing?

2. Are you for or against the election of a European parliament by a popular
vote of all the citizens in the member states of the European Community?

3. Would you or would you not be willing to make some personal sacrifice, for
example pay a little more taxes fo help bring about the unification of
Europe?

4. All things considered, are you in favour of the unification of Europe,
against it, or are you indifferent?

The cognitive mobilization indicator Mayhew constructs is composed of two

questions:

1. When you get together with your friends, would you say that you discuss
political matters frequently, occasionally or never?

2. When you yourself hold a strong opinion, do you ever find yourself
persuading your friends, relatives, or fellow workers to share your views?

He then used a country-by-country multiple regression analysis of support for
European integration, and a multivariate technique to study the combined and
separate effects on the European Integration support index of the five
predictor variables (being a materialist/post-materialist, cognitive mobilisation,
knowledge of EC membership, level of public information, and sense of geo-
political identity (173). !
Earlier membership versus later membership is the strongest predictor of
support or opposition toward European integration. He also found that there
are more and more people in favour of replacing national symbols such as the
currency, Olympic teams and the flag with European ones, especially in the
original six founder states.
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On the basis of the research done by Mayhew, a study on European identity
could involve European Integration support variables. These variables would
then be expected to indicate European identification: the more people support
European integration, the more they express a European identity. In
particular, one could look at the relationship between utilitarian support and
affective support on the one hand, and the expression of European identity on
the other hand. Furthermore, duration of EU membership can be taken into
account when looking at the national levels of European identity expressions.
One would expect that early membership could relate to a more profound
expression of European identity, as opposed to later membership. However,
this analysis should be made with the use of similar advanced statistical
techniques as Mayhew has done, but should also be extended to other
variables, and preferably, other techniques. One should also take the
distribution of the data better into account than Mayhew has done. In his study
he does not mention the way he has treated non-responses in the data set.
Moreover, he does did not explicitly mention any assumptions relating to
statistical techniques, e.g. distribution of data over separate categories of
other variables or distribution within the same variable. The latter aspects
should not be neglected in assessing the significance of the results. Several
non-responses, for example, on the questions that are included in the
European integration support index could indicate an unfavourable attitude
towards the European integration. Respondents might have chosen not to
disclose their negative attitude towards European integration or to Europe in
general by not responding to these questions. This might have been the case
with respect to respondents who have extremely negative attitudes towards
Europe. As a consequence, exclusion of non-responses could eventually lead
to a distorted representation of resuits in which respondents who were in
favour of European integration were over-represented compared to
respondents who were not in favour of European integration. Similarly,
conclusions drawn from such results cannot be considered as complete or
valid.

The hypothesis that can be formed related to European identity on the basis
of Mayhew’s findings is the following:
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Countries like France, Germany, Italy, Belgium, the Netherlands and
Luxembourg which were early members of the EU (European Union) are
expected to have a higher expression of European identity compared to the
United Kingdom, Denmark and Ireland, which became members of the EU at
a later stage.

This research also shows how various factors, like support and membership
might have an influencing effect on European identity. Therefore, this
research shows how several political, attitudinal factors might influence
European identity. Attitudes can be defined as the ways people perceive
specific topics which can influence their behaviour. As one can state that
attitudes are part of one’s social psychological make-up, one could infer that
social psychological factors might be of relevance for the study of European
identity. Attitudinal research is a'important and pivotal topic of research for
social psychologists.

Hewstone-Attitudes towards the EU

Hewstone (1986) did comprehensive research regarding attitudes towards the
European Community in four member states: West Germany, Italy, France
and the United Kingdom. He used a questionnaire which he developed
himself in order to study these attitudes, and he came up with a mode! to
predict attitudes towards the European Community. He found that British
respondents had the least positive attitudes towards the European
Community compared to other European respondents. He marked the
difference between British and ltalian respondents in particular. However, of
the groups studied, ltalians were found to be the least knowledgeable about
the European Community. He emphasises the relevance of social psychology
for the study of European integration. The main variables of his model are
liking, national image and contact (i.e. time spent in other countries).

As Hewstone (1986) points out, social psychology theories and views can
shed more light on the underlying mechanisms behind attitudes towards the
EU. Following his way of thinking, social psychology can also contribute to the
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understanding of the underlying mechanisms of the construction of European
identity.

The most important finding for European Identity is that Italians have a more
positive attitude towards the EU compared to British citizens. On the basis of
this finding one could formulate the following hypothesis:

Italians are expected to have a higher level of European identity compared to

British citizens.

Thus, the research of Hewstone shows how some nationalities might
influence their European identity based on the attitude they might have
towards the European Union. Again, an indication of a factor influencing
European identity has been identified. Nationality might be related more to
culture than to psychology. However, cross-cultural psychology is a field
where psychological links are made to specific cultures. A psychological effect
found in one culture might not appear in another one (see also patterning
effect, section 6.3.3). As culture could be related to the psychological make-
up of a person’s behaviour, emotions or way of thinking, this research finding
shows some link through culture to social psychology.

2.2.2 Overview of selected National identity and European identity
research

In this section the most relevant research concerning national identity and
European identity is considered. First, research performed by Green (1999)
by means of, amongst other sources, Eurcbarometer, is reviewed. Green
(1999) investigated European identity with several attitudinal, political cultural,
and social psychological variables. Second, research by Duchesne & Frognier
(1995) is mentioned: European identity research based on socio-demographic
and political variables. Third, European identity research based on national
identity performed by Huici et al. (1997) is reviewed.
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Green- Variation in_ European identity based on _attitudinal, social
psychological and political-cultural variables

Green (1999) studied European identity using very different variables. He
used, amongst other sources, Eurobarometer, in particular a selection of
Eurobarometers from 1976 until 1992. The first variables he looked at are
income, occupation, education, and class. Other variables are cosmopolitan
characteristics, frequency of travel, number of languages spoken, interest in
what happens in other countries, trust in other Europeans, exposure to other
cultures and languages, age, generation, and gender. The variables
mentioned are used for attributional hypotheses. With ordered probit analyses
and multiple surveys he tested some other hypotheses that can be divided
into the following categories: attitudinal, social psychological, and political-
cultural.

Attitudinal hypotheses:

e Post-matenialists are more likely to have a European identity than
materialists.

o People with a central ideology are more likely to have a European identity
than people who do not have a central ideology.

o People with more non-traditional attitudes are more likely to have a
European identity than people with traditional attitudes.

» People who believe in the unity of peoples are more likely to have a
European identity than people who do not believe in the unity of people.

Social- Psychological:

» People high in political efficacy are more likely to have a European identity
than people low in political efficacy.
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o People who think that their country benefits from membership of the EU
are more likely to have a European identity than people who do not think
that their country benefits from membership of the EU.

o People who think that the EC is good for their country’s economy are more
likely to have a European identity than people who think that it is not good
for their country’s economy.

s People from minonty cultures are more likely to have a European identity
than people who are not from minority cultures.

» People who take part in a socialisation process for feeling European are
more likely to have a European identity than people who do not take part

in this socialisation process.

e People who admire leadership figures are more likely to have a European
identity than people who do not admire leadership figures.

Political cultural:

e The longer one’s country has been an EU member state, the more likely
people from this country will have a European identity.

+ People from small member states are more likely to have a European
identity than people from big member states.

o People who have more societal wealth are more likely to have a European
identity than people who have less societal wealth.

e Catholics are more likely to have a European identity than non-Catholics.

e The geographical disposition of your own country might influence your
having a European identity.

He concludes that (characteristics of) people with a European identity are the
following: elites, cosmopolitans, men, post-materialists, leftists, those who
perceive instrumental benefit, those who possess a normative belief in the
idea of European integration, those from richer and from more southem
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member countries. European identifiers with less significance are political
efficacy, and membership of minority cultures. There were no correlations
found between European identity and age, degree of non-traditionalist
attitudes, size of country, socialisation process, and admiration for
leaderships.

[

Thus, according to Green, various variables linked to specific fields (namely,
the attitudinal field, the social-psychology field, and the political-cultural field)
can influence the expression of European identity. Consequently, a study on
European identity should include variables of social class, cosmopolitan
features, sex, political ideology, perceived instrumental benefit, perception of
European integration, societal wealth, and the geographical situation of the
state. These variables are expected to cause variation in European identity
expression.

Concerning these findings on European identity, the following hypotheses can
be formulated: -

Men are expected to have a higher level of European identity than women.

People who perceive benefit in membership of EU are more likely to express
a higher level of European identity than people who do not perceive EU
membership as beneficial. '

People who come from richer countries are more likely to have a higher level
of European Identity than people who come from poor countries.

Citizens of southem countries are more likely to have a higher level of
European Identity than people from non-southem countries.

]

Thus, this research shows how attitudinal, social psychological and political
cultural elements are able to influence European identity. Thus, this fits with
the idea that social psychological factors might be of high relevance for the
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study of European identity. He evidently shows and claims the influencing
power of social psychological elements for European identity.

Duchesne & Frognier- Varation in_European identity based on socio-
demographic and political vaniables

Duchesne & Frognier (1995) used data from Eurobarometers to study
European identity relating to pride, socio-demographic features, and political
features. They state that there is no direct relationship between national pride
and European identity. In addition, they find that identification with one’s
country, with Europe and with the world are compatible. Conceming socio-
demographic variables, the following variables are correlated with an
expression of European identity: a high level of education, a low income, male
gender, and urban dwelling. Furthermore, cognitive mobilization seems to
correlate with European identity, as well as post-materialism and party
identification. Consequently, the same variables are important in a study
involving European identity.

One could formulate the following, new hypotheses:

People with a higher level of cognitive mobilization are more likely to express
a European identity than people with a lower level of cognitive mobilization.

Higher eamers are expected to have a higher level of European identity

expression than lower eamers.

This research finding includes cognitive mobilization (e.g. the belief that one
can persuade another person into his/her way of believing) as an indicator for
a higher amount of European identity. Persuasion and beliefs are elements
that are frequently mentioned within the paradigm of cognitive psychology.
The way we can persuade one another, or even manipulate one another into
believing something, requires a well-thought plan of how to change
cognitions. One should also have some idea of what the cognitive scheme of
other might be. Cognitive mobilization is related to the way people believe,
think concerning their mobilization of political issues. Cognitive psychology is
a field of psychology belonging closely to social psychology (or one could also
mention cognitive social psychology). Therefore, a link can be made to social
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psychological elements influencing European identity, in order to change
cognitions present in people’s minds.

Huici et al. — Variation in European identity based on national identity

Huici et al. (1997) used a questionnaire which they developed themselves. to
study identification with the region, the nation and Europe and perceptions of
the European Community. They put the following questions, amongst others,
to Andalucian and Scottish university students (Medicine, History, Geography,
Business and Engineering):

e To what extent do you think yourself as being.. (eg.
Scottish/British/European) 1= ‘not at all’ and 7= ‘very much’

o [ tend to see myself as being....(national, never regional/ mostly national,
sometimes regional/ national and regional/ mostly regional, sometimes
national/ regional, never national)

They found that European identification was significantly positively correlated
with national identification in the case of the Andalucian students, but not for
their Scottish counterparts. That said, Huici et al. did not find a negative
correlation between European identification and national identification among
Scottish respondents, as might have been expected on the basis of other
researchers’ findings (Hewstone, 1986; Cinnirella, 1997). Thus, these contrary
findings might make the relationship between European identity and British
identity, as representative of every other national identity, slightly ambiguous.
This ambiguity could be resolved by studying the correlation of European
identity and British national identity in more explicit terms with respect to other
national identities and with the use of advanced statistical techniques. The
advanced statistical analyses can show whether all national identities are
positively correlated to European identity or whether this depends on the
specific national identity. However, in light of these findings one could suspect
that citizens from Southem countries (e.g. Spain) might have a higher leve! of
European identity than people from non-Southern countries (e.g. UK). This
research, furthermore, remains interesting because it shows that not
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necessarily every national identity should be supposed to have a positive
correlation with European identity per se. In fact, some national identities
might correlate positively with European identity (for example, Spanish
identity) while other national identities correlate negatively with European
identity (for example, British identity). This might happen because citizens
from some countries might be more likely to have a higher European identity
compared to citizens from other countries.

Eventually, one could formulate the following hypothesis, as was already
formulated on the basis of Green’s findings, and at the same time resolve
some of the ambiguity that was seen before:

Citizens from southem countries are more likely to have a higher level of
European identity than people from non-southem countries.

Similar to the research finding of Hewstone, nationality or culture seems to
influence European identity. People from Southern countries are likely to have
a more similar culture than people from non-Southern countries. These
cultures might not only be involved with sociology, but also to social
psychology as culture relates to people’s way of acting, thinking and feeling.
Therefore, social psychological elements could influence in the same way as

cultural aspects European identity.

2.2.3 Other relevant variables research

In this section other relevant research will be mentioned. This research is
concerned with variables possibly related to European identity. First, research
is reviewed concerning voter turnout and cognitive and political mobilization
(Inglehart & Rabier, 1980). Then, research based on support for European
unification performed by Deflem & Pampel (1996) is mentioned. Third,
McCrone & Surridge’s (1997) research is reviewed. The latter research is
concerned with national identity and national pride. Lastly, European
integration research by Eichenberg & Dalton (1993) is reviewed.
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Inglehart & Rabier- Vooter tumout,_cognitive and political mobilization

Inglehart & Rabier (1980) studied the relationship between voter turnout and
other variables using mainly a single Eurobarometer report (No. 11 — 1979).
They made a distinction between cognitive and political mobilization.
Cognitive mobilization refers to “one’s inner predisposition to attend to politics”
(Inglehart & Rabier, 1980, p. 31), i.e. “‘the possession of cognitive skills that
facilitate processing information about remote political objects”. Political
mobilization, on the other hand, refers to “external factors, such as political
parties or electoral campaigns that can inform and motivate the individual to
act politically, regardless of his educational level or skills”. e

To measure cognitive mobilization, they use the following questions (taken
from Eurobarometer 11):

e When you are together with your friends, would you say that you discuss
political matters frequently, occasionally, or never?

o When you, yourself, hold a strong opinion, do you ever find yourself
persuading your friends, relatives, or fellow workers to share your views?
(if yes): Does this happen often, from time to time or rarely?

According to them, people with high levels of cognitive and political
mobilization are more apt to express a high level of European identity,
especially compared to their national or regional identity. They find in their
study that people who show a higher level of cognitive mobilization are more
willing to perceive the Common Market as having a positive effect on their
lives.

There is no direct reference to a measurement of political mobilization, but
they examine political mobilization in reference to the following questions:

o Which of the following attitudes would you expect a member of the
European Parliament from (your country) would have?
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He should support things that are good for the European Community
as a whole, even if they are not always good for (my country) at the
time.
He should support the interests of (my country} all the time whether or
not they are good for the European Community as a whole.
Generally speaking, do you think that (your country’s membership) of the
Common Market is a good thing, a bad thing, or neither a good or bad
thing?
On June 7" the citizens of countries belonging to the European
Community, including (your nationality) will be asked to vote to elect
members of the European Parliament. Everybody will be entitled to vote.
How likely is it that you will go and vote? Certainly, probably, probably not,
or certainly not?
Have you recently seen or heard in the papers or on the radio or TV,
anything about the European Parliament?” Those who responded yes,
were asked: Can you remember what it was you heard then?
Over the last few months have you noticed a publicity campaign about the

European elections?

They emphasised that there are four relationships concerned with voter

turnout that seem to be of particular significance:

1.

Individual-level awareness of elections: those high on cognitive
mobilization were most likely to vote;

National-level awareness of the elections: tumout was highest in
countries where a relatively strong information campaign was carried
out;

Individual-level evaluation of European Community. relatively pro-
European respondents were most apt to vote; and

National-level evaluation of the European Community: the public of the
original six member nations were most favourably oriented toward the
European institutions and hence most likely to vote.

The individual versus the national level can he related to the macro versus

micro levels of social identity in my model. The awareness and evaluation
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features can also be related to two of the five main dimensions of social
representations (see section 1.2.1), namely awareness and understanding.

In the perspective of my research, the relationship between, on the one hand,
cognitive mobilization, political mobilization, awareness of elections (both on
national and individual level), and evaluation of the European Community
(both on national and individual level), and, on the other hand, national
identity, and European identity will be examined. These factors might not only
correlate with these identities, but might also form a part of them. However, on
the basis of these findings the following hypothesis can be formulated:

People with a higher level of cognitive and/ or political mobilization (in addition
to hypothesis VIl) are expected to show a higher level of European identity
than people who show a lower level of cognitive and/ or political mobilization.

Again a reference is made to cognitive mobilization as an influencing factor of
European identity. In a similar vein as before, one could stress the link
between cognitions and social psychology, whereby this research study could
also relate to the idea that social psychological elements could be included as
influential factors for European identity. '

Deflem & Pampel- Support for European unification Yoo

Deflem and Pampel (1996) studied support for European unification within

member states of the European Community in 1982, 1986, 1989, and 1992

with data from Eurobarometers (No.s 18, 25, 31a, and 37).

They tested the following hypotheses:

e Persistent national differences: substantial differences in the amount of
support each country gives to European unification;

e Individual-level determinants: socio-demographic factors of occupation
and income as well as sex, age and education; and

e Ideological differences: political orientation and value priorities.

Each of these hypotheses is applied in a separate model, and a regression
analysis is performed. They find that country differences in popular support for
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European unification are more important than the socio-demographic and
ideological features. Therefore, they state that the differences found in
support for European unification are caused by the nations themselves.

The following hypothesis, as already formed, can be re-affiimed with Deflem
and Pampel's findings based on their socio-demographic factor included in

the research:

Persons from early cohorts (i.e. younger people) are more likely to have a
higher European identity expression compared to people from late cohorts
(i.e. older people).

This research finding shows that national differences, socio-demographic and
ideological differences might influence European identity. Specifically, the
socio-demographic factors seem to be of importance. Socio-demographic
factors like age, occupation and education can be linked to social
psychological elements. During the development of a person, one’s socio-
demographic elements might change like age. A person goes through various
social developmental stages from childhood, through adolescence and
adultness. Throughout these stages, one’s social psychological elements
change with them. A person should have a stronger belief of moral standards,
while norms and values should be more defined in a person’s mindset. A
person should have more knowledge of him/herself whereby one is more self-
efficacious and apt to make decisions in a more decisive manner. Thus, these
actions, and cognitions are influenced by the sociological make-up of a
person. In this respect, a link can be made to the social psychological
elements, evidently related to actions and cognitions, whereby European
identity can be influenced.
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McCrone & Surridge ~ National identity and national pride

McCrone & Surridge (1997) used the Intemational Social Survey Programme
(ISSP) to examine national identity and national pride in the four countries of
the U.K., Western Germany, Sweden and Spain. To identify national identity
they used a range of factors and asked respondents how important or
unimportant these were for being truly British/German/Swedish/Spanish:

How important do you think each of the following is (1=Very important, 2=
Fairly important, 3= Not very important, and 4= Not important at all).

Birth in country, Citizenship, Residence, Ability to speak the language,
Religion, Respect of political institutions and laws, and Feeling
British/German/Swedish/Spanish.

It seemed that the most important factors for being a national citizen were
birth, citizenship, residence, institutional respect, language and a ‘feeling’ of
national identity. Religion did not seem to be of great importance for being
British/ German/ Swedish/ Spanish.

Furthermore, they found that national pride is related to attachment to one’s
country. Thus, these variables (especially, nationality, national pride and a
‘feeling’ of national identity) could be included in a study concerning national
identity, as these seem to be linked with national citizenship. Consequently,
the hypotheses are re-affirmed:

Countries like France, Germany, ltaly, Belgium, the Netherlands and
Luxembourg, which were the founding members of the EC are expected to
have a higher expression of European identity than the UK, Denmark, Ireland,
which joined the EC at a later stage.

Italians are expected to have a higher level of European identity than British

citizens.

And the following hypothesis can be added:
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People with a higher level of national pride are more likely to show a higher
level of European identity than people with a lower level of national pride.

In this research again nationality is mentioned as an influencing factor.
However, also the factor of pride is mentioned as being influential on
European identity. Pride is a strong social psychological element. Pride has to
do with the positive feeling that people have concerning a specific element
that they posses in a material or less material manner. Pride people may also
be found arrogant when pride starts to dominate one’s character. On the other
hand, a lack of pride can make a person feel inferior and could eventually lead
to a low level of satisfaction with life or other life-related issues. Pride has to
do with emotions and cognitions, and can be expressed in behaviour. When
one has the idea that one is proud of something, and feels this pride as an
important element of oneself, this could be expressed as an excessive display
of the specific element. A child who is very pride of the new computer game
he just received as a gift, wants to show it to everybody and is eager to
express the possession of it. Therefore, pride can clearly be considered as a
social psychological element, and a link of this research finding can be made
with social psychological factors influencing European identity.

Eichenberg & Dalton- European integration related to political and economical
factors

Eichenberg & Dalton (1993) used Eurobarometer data (from the period 1973-
89) to analyse the relationship between European integration on the one
hand, and national economic factors, international economic factors, political
factors, and national tradition, on the other. They looked at cross-national
differences and set up a statistical model with an ordinary least-squares
estimation of the variables concerned as predictors.

Their main findings were that there are dramatic differences between five of
the original member states of the EC (i.e. Belgium, France, Italy, The
Netherlands, Federal Republic of Gemany) and the three newer member
states (i.e. Denmark, Ireland, and the United Kingdom) concerning average
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net support for European integration. The first group has a much higher
average support than the second group. Furthermore, they find that there is
considerable variance concerning attitudes about Europe over time. During
the mid-1970s these attitudes remained reasonably stable, while there was
some decline in positive attitudes during the late 1980s. However, in the late
1980s a peak is reported. Concerning the predictors, they find that the effects
of GDP and unemployment (two of the national economic factors) are in the
predicted direction, but they are weaker in statistical significance than the
inflation rate (one national economic factor). Moreover, the inflation rate and
export variables (intemational economic factors) are the most significant
economic factors in their model. They find that net return from the EC budget
(international economic factor) has almost no influence on support for
European Integration. Thus, the most important factors in predicting support
for European integration are those concerming political economy and
international relations. :

The factors of political economy and intemational relations could also be
useful in an analysis of European identity expression. In specific terms, the
previously mentioned hypotheses conceming European Identity can be re-
affirmed:

Countries like France, Germany, Iltaly, Belgium, and the Netherlands who are
early members of the EU are expected to have a higher expression of
European identity compared to Great Britain, Denmark, Ireland, who later
members of the EU.

People who come from richer countries are more likely to have a higher level
of European identity than people who come from poor countries.

Again nationality/culture is mentioned as a influencing factor for European
identity, which has aiready been discussed before. Also, economic factors
are mentioned as having an influential effect on European identity.
Concerning economics, one could mention the influence of social capital
(Putnam) on the social psychological make-up of a persons. When people are
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conversing less with each other, having less physical contact and sharing less
of their information with each other, social capital is increasingly diminishing.
This diminishment of social capital could lead to a society where people have
less social abilities and less social ways of behaving. People might face more
miscommunication problems, and people are not able to find an appropriate
spouse anymore. This would lead to strong social psychological background
elements, whereby people are not able to properly function anymore in terms
of healthy social human beings. Having said this, one could understand the
link of economic factors to social psychological factors that can be influenced,
for example through the decrease of social capital. In a similar vein, European
identity could be made stronger when people are more able to convince each
other that it is truly an identity worthwhile adopting. However, when people
lack the opportunities to come together or lack the skills to convince others,
many difficulties are faced to achieve a stronger European identity.
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2.3 Experimental research

Thus far, a review of some quasi-experimental research concerning European
identity or European identity indicators has been given. At the end of the
review of each study, hypotheses have been formulated that will be tested at
a later stage of this study. In the following section, the most relevant
experimental research will be dealt with. As mentioned in the introduction
(section 2.1) the principal focus of experimental research is proving at least
one hypothesis with a causal relationship while controlling at least one
variable by means of manipulation. Furthermore, experimental research is
different from quasi-experimental research in controllability of variables, type
of conclusions and results. In this section, we will examine a type of
experimental research where hypotheses have been made, and data was
gathered by the researcher himself while controlling a variable. It should be
noted that the first study that will be mentioned is not a clear-cut experimental
study, but is mentioned in this section for the sake of completeness. The first
two studies mentioned in this section are performed by Cinnirella (1997,
1998), who investigated British and Italian identity in relation to European
identity. Research by Castano (2004) is also reviewed. The latter research is
concerned with European identity and the concept of entativity.

Cinnirella- National identity (British versus Italian) and European identity

Cinnirella (1997, 1998b) has analysed social identities, in particular national

identity and European identity. This first study cannot strictly be considered an

experimental study as none of the variables were controlled or defined as

independent variables. It was done by means of questionnaires. In this study

Cinnirella (1997) looked at interactions between national identity and

European identity, as manifested among university students in Britain and

ltaly. He expected to find the following:

1. British respondents manifest a relatively weak European identity, which
might conflict with national identity;

2. Italian respondents manifest a relatively strong sense of European identity,
which should be compatible with nationat identity; and
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3. Iltalian respondents manifest a significantly stronger level of European
identity than the British respondents.

His findings confirmed these hypotheses. His main findings were, namely, that

British national identity was much stronger than the European identity, and

these social identities are negatively correlated. For Italian students, on the

other hand, European identity and national identity showed a significant

positive correlation, and British European identity is much lower than ltalian

European identity. |

In a different study, Cinnirella (1998b) varied stereotype-rating conditions, in

which participants had to rate stereotypes of British, Italians or both, and he

measured attitudes towards European integration, British national identity,

and European identity, among other things. The three stereotype conditions

can be classified as follows:

1. Rate British only;

2. Rate ltalians only; and

3. Rate both British and italians.

Here, British university undergraduates from various colleges at the

University of London were asked to rate the various traits of people

depending on which condition they were assigned. His main findings were the

following:

¢ For British identity, the expression of national identity is higher in the ‘rate
British only’ condition than the other two conditions.

¢ The expression of European identity is highest in the condition where
respondents were asked only to rate [talians, whilst European identity is
lowest in the condition where they were asked to rate both British and
Italians.

¢ The attitude towards European integration was significantly most positive
in the ‘rate Italians only’ condition than in the ‘rate both ltalians and British’
condition.

Thus, these findings indicate that manipulating the context can influence
European identity and that European identity is more likely to be influenced
than national identity. Moreover, these findings might be useful for promoting
European identity: it might be better to avoid activating national images in
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order to promote European identity. These issues therefore carry some
weight in a study of national identity in relation to European identity.

A formerly mentioned hypothesis can also be re-affirmed by these findings,
namely: o

¥

ltalians are expected to have a stronger level of European identity
compared to British citizens.

A shortcoming of the last mentioned study is that it has only been performed
with British respondents, which makes it difficult to generalise to other
European countries. In particular, the fact that for British respondents no
compatibility between European identity and national identity could be found
might indicate that the finding in the 1998 (Cinnirella) study might not be valid
for Italian respondents, who are able to combine expressing national identity
and European identity. Thus, the study could be improved by using
participants with more diverse national identities than British participants
alone, who are likely to produce different findings.

In this research finding again the notion of nationality/culture is made as
influencing European identity. As was previously discussed culture has a link
to sacial psychology based on the fact that the way people behave, think and
feel can be largely based on the culture where they come from.

Castano- European identity and entativity

Castano (2004) refers in his writing to the term “entativity” which was coined
by Donald Campbell (1958). Entativity can be defined by the extent to which a
group is perceived to have real existence. Social identification is enhanced by
perceiving the entativity of the relevant social group. Four main elements lead
to entativity, namely a common fate, similarity, proximity and boundedness. In
other words, when people in the relevant common group feel to a greater
extent that they share a common fate, that they are similar, that they are
closer, and that they are more bounded as a group, they will increasingly
perceive the group as having a real existence. According to Castano (2004) a
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degree of homogeneity is not the only characteristic needed to create the
feeling of belonging to a political community, like a European Union
community. He argues that people will identify more with a social identity
when the psychological existence of this particular identity increases in one’s
mind. Castano (2004) performed an experimental study in order to find that
entatitivity increases one’s social identity.

Castano, Yzerbyt & Bourguignon (1988) hypothesised that when there is a
higher level of entativity of the European Union, European citizens will
increasingly identify with the European Union. Experimentally, this hypothesis
would only be valid for European citizens with moderate views towards the
European Union. The results of their studies confirmed this hypothesis

(including the latter statement).

Thus, on the basis of this experimental research one could formulate a
hypothesis relating to entativity. The boundedness factor for entativity seems
closely related to the distinctiveness principle (see section 1.2.2), as it
considers the relevant social group as a distinct and bounded group. In their
study concerning the boundedness factor, Castano, Yzerbyt & Bourguignon
manipulated the boundedness of the European Union by either presenting it
as having clear borders or unclear borders. In the case of the EU having clear
borders, a high fevel of distinctiveness could be created, because the EU
could be clearly considered as a distinct institution. They found that for people
with moderate views towards the EU, group boundedness increased EU
identification. Thus, with the confirmation of the hypothesis of Castano,
Yzerbyt & Bourguignon (1998) we can formulate a hypothesis closely related
to the distinctiveness principle of the social identity theory discussed in
chapter 1, section 1.2.2:

A higher degree of distinctiveness would make the level of European identity

stronger

This hypothesis will be incorporated in the main hypothesis, to be mentioned
in chapter 3, section 3.1. Therefore the hypothesis will not be mentioned in
the conclusions sections of this chapter to avoid confusion and over-inclusion
of hypotheses. However, this study is also an example of an experimental
study concerning European identity.
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This research findings mentions entativity linked to the distinctiveness
concept. Distinctiveness has already been discussed in the Social Identity
model as a psychological phenomenon. People consider things to be different
from each other so that they can make order in the world. Entativity could be
based on the same idea. When people consider the other to be distinct from
oneself, and the difference is salient and matters, this would increase one’s
particular identity. The ingroup- outgroup feeling has to be reached in order to
increase one’s identity. Feeling distinct cannot be a neglected element in any
identity.
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2.4 Conclusions

Having discussed research conceming the relevant social identities and
related elements, it should be noted there have been some references to
social psychology as a paradigm. Hypotheses have been set up, but only in
the study by Hewstone (1986) are models mentioned. Moreover, these
models were not used as a starting point for the research, but statistically
resulted from the research done. Statistical tests were used without
mentioning how these had dealt with missing values or the leve! of scale for
the data. Furthermore, except for Cinnirella’s work (1998b), no manipulation
and controlling of other variables have been used to do research on variables
influencing social identities. The manipulations and controlling of variables is
of major importance in doing causal research, as it is essential to ensure that
the causal relationship is real and not influenced by other uncontrolled

variables.

Furthermore, it is of importance that all research findings can be shown as an
integrated idea that social psychological elements play a role in the effect on
European identity. Factors like nationality, cognitive mobilization, pride,
attitudes, and distinctiveness have been discussed and linked to social
psychology. Many variables in the studies discussed were found to be
influencing European identity to some extent. Separate hypotheses have
been based on them, but also it is aimed to show an integrated view of
studies where they are shows to have some link, some to a lesser degree

than others, to the paradigm of social psychology.

| propose using social psychological models as a starting point of research,
with improved and advanced statistical data testing of existent data with
quasi-experimental research, and finally empirical experiments are proposed
to be the major components of research into European identity as a social
identity in order to find out what are the underlying mechanisms and
influencing variables. The research can be divided into quasi-experimental
research and experimental research, similar to the overview already given
concerning European identity. The combination of these two types of
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research (i.e. quasi-experimental and experimental research) is an excellent
tool for investigating European identity from a social psychological
perspective, as these types of research can complement each other
concerning methods and type of results. Furthermore, the social
psychological perspective is most appropriate as it concerns a social identity,
i.e. European identity.

In this chapter some research results in the form of hypotheses have already
been mentioned concerning sociological and social psychological variables.
These hypotheses will be discussed in greater detail either in section 4.3
about the social psychological model of European identity concerning the
hypotheses with social psychological variables, or in section 4.5 about the
results of sociological variables conceming the hypotheses with sociological
variables. The hypotheses in this section are based on the reviews of the
studies mentioned, but not on the methodological ways of analysing the
relevant variables. The hypotheses to be formulated conceming social
psychological variables based on the review of the several studies in sections
2.2 and 2.3, and that will be tested, are the following: .
l. People, who perceive benefit in membership of EU are more likely to
express a higher level of European identity compared to people who do
not perceive membership as beneficial.

. People with a higher level of cognitive and/or political mobilisation (in
addition to hypothesis VII) are expected to have a higher level of
European identity compared to people with a lower level of cognitive
and/or political mobilisation.

L. People with a higher leve! of national pride are more likely to show a
higher level of European identity compared to people with a lower level
of national pride.

An overview of the research results that could be tested in the form of
hypotheses, including sociological variables and European identity, will be
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given here. These hypotheses will be included in the discussion of quasi-
experimental research results in section 4.5:

Concerning countries:

I Countries like France, Germany, ltaly, Belgium, the Netherlands and
Luxembourg, the early members of the EU, are expected to have a higher
expression of European identity compared to the UK, Denmark and Irefand,

which became members at a later stage.

il Citizens of southem countries are more likely to have a higher level of
European identity than people from non-southern countries.

Il ltalians are expected to have a higher level of European identity than

British citizens.

v People who come from richer countries (i.e. with a higher GDP) are
more likely to have a higher level of European Identity than people who come

from poor countries (i.e. with a lower GDP).

Concerning gender:

\ Men are expected to have a higher level of European identity than

women.
Concerning age:

\'| Persons from early cohorts (i.e. younger people) are more likely to
have a higher European identity expression than people from late cohorts (i.e.

older people).
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Concerning occupation:

VIl Higher earners are expected to have a higher level of European
identification than lower earners.

These hypotheses will be tested in sections 4.3 & 4.5, where proof for either
validation or falsification will be provided. This is to be done by means of t-
tests with data concerning European identity and pertaining to social
psychological or sociological data.

In the next chapter, social identities are discussed in detail, the main research
question is dealt with and related hypotheses are set out in more detail.

-~
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PR - CHAPTER 3
European Identaty Model and Hypotheses

In this chapter | take the social identity model of Breakwell (1986, 1992, and
1993) as a reference point for explaining the relationship between European
identity and the four principles which | have identified as relating to European
identity, namely distinctiveness, self-esteem, continuity and self-efficacy. | will
explain the concepts of social identity and the related social identity model on
the basis of Breakwell's identity process model. Then | will discuss research
relating to the four principles. This research supports the positive relationship
between the four principles and the strength of a social identity, i.e. European
identity. An outline of established research relating to distinctiveness and
social identity is given. Research on self-efficacy and continuity in social
identity is then more briefly mentioned, as these principles have either already
been mentioned in former studies or are used to a much lesser extent in
research concerning social identity. Finally, | draw some main conclusions.

3.1 Social identity and the social identity model

In this section | briefly mention again the social identity model already
discussed in chapter 1. This section is merely intended to be an introduction
to the four principles of the social identity model and to pose the main
hypothesis as an answer to the main question of chapter 1, section 1.2.4.

Tajfel (1982) was one of the first psychologists to investigate social identity.
He defined social identity as ‘the individual's knowledge that he/she belongs
to certain social groups, together with some emotional and value significance
to him/her of the group membership’ (Tajfel, 1882). More about Tajfel's Social
Identity Theory (SIT) was discussed in section 1.2.1.
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Social identity can be better understood through Breakwell’s identity process
model (1986, 1992, and 1993), also mentioned in section 1.2.2 (see model B
and pertaining explanation).

In chapter 1, section 1.2.4 the following main question was posed as the
pivotal topic of this study:

What are the underlying social psychological mechanisms that drive
European identity and which variables can influence the level of European

identification?

These underlying social psychological mechanisms could be elements that
are part of a social identity. At the same time, these social psychological
mechanisms could influence the relevant social identity. A social identity, like
European identity, could be guided by four principles from the social identity
model. If one takes the social identity mode! together with the main question
and considers European identity to be a social identity, one could argue that
European identity is being guided by the four principles of continuity,
distinctiveness, self-efficacy and self-esteem.

On the basis of model B one could formulate the following main hypothesis,

taking European identity as a social identity:

Increasing the relevant strength of any separate principle (i.e.
distinctiveness, continuity, self-esteem or self-efficacy) will cause a

stronger European identity.

This main hypothesis will be adapted to both types of research (i.e.
experimental research and quasi-experimental research) in which the
principles of distinctiveness, continuity, self-esteem and self-efficacy are used
as independent variables, and European identity as the main dependent
variable. This main hypothesis offers an answer to the main question
mentioned in chapter 1 (section 1.2.4).

These four principles are perceived as the antecedents of social identity,
including European identity. Research that considers these principles in more
detail will now be discussed. This research has aimed to show how these
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four principles can be related to European identity. As the main hypothesis is
that the four principles can be used as independent variables to increase
European identity as the dependent variable, it is important to give some
theoretical background as to how these four independent variables might be
related to the dependent variable, i.e. European identity as a social identity.
Thus, the aim of the research that will be discussed in the following sections is
to show the relation between the four principles and European identity as a
social identity. Consequently, the discussion of these studies can also be
used as the theoretical basis for the main hypothesis relating to the question
posed in chapter 1. In the first place, the theory of Breakwell is applied to
European identity in order to answer the main question. Secondly, the
discussion of studies in the following section aims to perceive European
identity as a social identity and to demonstrate the various principles drawn
from the social identity theory.
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3.1.1 Distinctiveness

Brewer (1991) explains in her model of optimal distinctiveness that social
identity can be considered as a balance between two different needs, namely,
the need for assimilation with in-groups and the need for differentiation from
others. Social identity should therefore be stronger for people with a more or
less equal amount of assimilation and of distinctiveness than it is for people
who do not have this balance. This balance is needed because people do not
feel comfortable in situations where there is a high perception of
distinctiveness (Frable, Blackstone & Scherbaum, 1990; Lord & Seanz, 1985)
or where there is a high perception of indistinctiveness/assimilation (Fromkin,
1970, 1972). However, these two different needs are satisfied by various
comparisons. The need for assimilation is satisfied by comparing oneself with
in-groups, i.e. people from the same relevant social group, while the need for
distinctiveness is satisfied by inter-group comparisons, i.e. with people from
different relevant social groups. Considering European Identity as a social
identity, one could compare oneself with other European citizens to fulfil the
need for assimilation, while comparing oneself with Americans to fulfil the
need for distinctiveness. Thus, in this respect, the principle of distinctiveness
is also closely related to assimilation, as a social identity that is increased by
the need for distinctiveness inherently implies some need for assimilation. In
order that people in a particular social group should feel themselves to be
similar to other group members, they must perceive themselves to be distinct
from those outside the group. To summarize, the need for distinctiveness
increases the level of social identity. However, this is only the case to the
extent that distinctiveness is still optimal, i.e. moderate in relation to the need
for assimilation, and does not imply any assimilation with people from the
relevant social group. This idea of assimilation can be related to a study by
Castano, Yzerbyt and Bourguinon (2003) in which the factor of similarity
increased the level of identification with the group. Similarity is one of the
factors of entativity, which is defined by Campbell (1985) as ‘the degree of
having the nature of an entity, of having real existence’ (p.17).
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In addition, the results from Brewers (1991) experiment support the
hypothesis that depersonalization and group size determine the strength of a
relevant social identity. Depersonalization, in this context, means the
inclusiveness of the self into a social identity, i.e. the “I” becomes part of the
“We”. Indeed social identity is very closely related to depersonalization
because perceiving oneself in terms of a particular social identity is a process
of depersonalization.

The results of Brewer's experiment showed that depersonalization interacts
with group size conceming the strength of a social identity. In majority groups,
a lower level of social identity is found than in minority groups, where
depersonalization was heightened. In situations where depersonalization is
not heightened at all, the contrary pattern is found: social identity is stronger in
situations when participants form part of a majority group than when they form
part of a minority group. Thus, when distinctiveness is related to
depersonalization — as one might expect — different results might be found in
situations applying to either majority or minority groups.

The assumptions Brewer (1991) holds on the basis of the optimal
distinctiveness model are as follows: '

1. Social identity will be strongest for social groups or categories at that level
of inclusiveness, which resolves conflict between needs for differentiation
of the self and assimilation with others.

2. Optimal distinctiveness is independent of the evaluative implications of
group membership, although, other things being equal, individuals will
prefer positive group identities to negative identities. '

3. Distinctiveness of a given social identity is context-specific. It depends on
the frame of reference within which possible social identities are defined at
a particular time, which can range from participants in a specific social
gathering to the entire human race.

4. The optimal level of category distinctiveness or inclusiveness is a function
of the relative strength (steepness) of the opposing drives for assimilation
and differentiation. For any individual, the relative strength of the two
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needs is detemined by cultural norms, individual socialization, and recent
experience.

The graph “Optimal Distinctiveness” visually explains how these concepts of
assimilation and differentiation relate to each other.

Insert graph Optimal distinctiveness

The first assumption can be easily accepted on the basis of what has been
mentioned thus far. Concerning the second assumption, one could
understand that the optimal distinctiveness model is valid for both positive and
negative social identities, but that people in general prefer to be part of a
social group that has positive connotations rather than negative connotations.
The third assumption shows us that the relevant social identity is not similar to
any other social identity, because group size, as has been mentioned, seems
to have an effect on the strength of social identity. In general, one assumes
that an identity that can be shared with many people is stronger than an
identity that is shared with only a few people. An identity that can be shared
with many people is more salient, as there is a higher probability that one is in
contact with one of those people. This last assumption makes us aware that
some cultural differences might exist in the strength of the two needs.

To summarize, Brewer's model on optimal distinctiveness shows that a higher
level of distinctiveness increases the strength of the relevant social identity, as
long as the need for assimilation also exists to some degree. In a similar vein,
one could therefore state that distinctiveness will increase the perception of a
social identity like European identity, and this might be especially true in
cases where distinctiveness is moderate, rather than in extreme situations of

distinctiveness.

In section 2.3, some research was mentioned concerning entativity, the
boundness factor and European identity (Castano, Yzerbyt & Bourguignon
(1998); Castano (2004)). The boundedness factor for entativity seems to be
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closely related to the distinctiveness principle, in that it considers the relevant
social group as a distinct and bounded group. In their study concerning the
boundedness factor, they manipulated the boundedness of the European
Union by either presenting it as having clear borders or unclear borders. In the
case of the EU having clear borders, a high level of distinctiveness could be
created, because the EU could be considered as a strongly distinct institution.
They found that for people with moderate views towards the EU, group
boundedness increased EU identification. Thus, with the confirmation of the
hypothesis of Castano, Yzerbyt & Bourguignon (1998) some indication is
given for the distinctiveness principle as a principle that increases a social
identity like European identity. If the boundedness factor can be considered
as an indicator for the distinctiveness principle in the social identity theory,
one could then claim that a stronger distinctiveness would make the European
identity stronger. Consequently, one could have more reason to believe that
the distinctiveness principle has a strong positive relation to European
identity.

3.1.2 Self-esteem

A need for higher self-esteem can prompt a person to accept a new social
identity that heightens his or her self-esteem. Self-esteem might refer to a
feeling of pride that a person has when adopting a particular social identity; in
other words, a social identity that bestows a person with pride could
strengthen that social identity.

Self-esteem was mentioned as one of the principles that guides social
identity. In this section, the relationship between self-esteem and social
identity will be set out. In more detail, it will be shown how self-esteem can
bring about a stronger social identity.

Aberson, Healy & Romero (2000) employed a meta-analysis to examine the
relationship between self-esteem and in-group bias. In-group bias will, in most
cases, be related to a stronger social identity. They found that high self-
esteem increased the level of in-group bias versus low self-esteem. This
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indicates that more self-esteem increases the in-group bias. In order to make
a connection to European identity, in-group bias should be positively
correlated to the strength of social identity. Consequently, this study could
indicate that self-esteem boosts in-group bias via one’s social identity.
Moreover, Hogg & Abrams (1988) mention a similar link between self-esteem,
inter-group discrimination and social identity. They claim that inter-group
discrimination is motivated by an individual's desire to achieve and maintain
positive self-esteem. Furthermore, they argue that distinctiveness might lead
to an increase in self-esteem. In conclusion, one might argue that this
research indicates the positive relationship between self-esteem and a
stronger social identity.

A study by Hunter et al. (2000) showed that there is a clear relationship
between group attributional biases (i.e. attributions made by members of a
particular social identity whereby they show a preference for in-groups as
opposed to out-groups, and thus feel strongly connected to this social identity)
and collective social identity self-esteem. They found that participants who
displayed group-serving attributional biases experienced enhanced levels of
social identity-based self-esteem. However, personal self-esteem was not
affected in any of the experiments. To summarize, their results indicate that
when category members display group serving attributional biases this is
social identity-based, and it is not personal self-esteem that is likely to be
affected. This study again verifies, to some extent, the hypothesis that self-
esteem has some association with social identity .The difference between
collective self-esteem and personal self-esteem in reference to social identity
has also been mentioned by Luhtanen & Crocker (1992). They constructed a
scale in order to evaluate individual differences in collective self-esteem rather
than personal self-esteem. Thus, these findings make us aware that we
should not confuse self-esteem in general, i.e. in the personal realm, with a
specific social identity’s self-esteem.
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3.1.3 Continuity

Continuity of a social identity is where a social identity endures and is long-
lasting. It will not be easily lost, and should be considered as reasonably
stable and permanent. According to the social identity theory, continuity
guides social identity. Furthermore, the main hypotheses include continuity as
a principle that could cause stronger social identity.

Other, less published, research can be found concerning continuity. Twigger-
Ross and Uzzel (1996) refer to continuity, observing the role of place and
identity processes using Breakwell’s model (including not only continuity, but
also distinctiveness, self-esteem and self-efficacy) as a framework. These
principles were examined in relation to attachment to a residential
environment. The study focused on residents living in an area of the London
Docklands, chosen because of the recent social, environmental and economic
change in that area. It was hypothesised and validated that attached
respondents would discuss their relationship with the local environment in
ways which supported or developed the identity principles, whereas non-
attached residents would not consider the local environment in this way. Thus,
in this research, attachment to a residential environment is associated with
the principles of the social identity model. Even though attachment is not the
same as the expression of a social identity, it may very well be related to it:
the more people express a social identity, the more they might be attached to
it. One could, for example, consider that if a person is very attached to
Europe, they might also express a strong social identification with the EU. In
particularly, Europe can be considered as the best physical representation of
the main element that relates to European identity. Consequently, we could
argue that continuity and the other principles might be positively related to
social identity if attachment to one's environment can be a good indicator of
someone’s social identity. We must state that the link cannot be made very
clear-cut between attachment to one’s environment and social identity.
Nevertheless, for the sake of completeness, this study is mentioned as it also
has studied the relevance of the principles of the social identity theory
regarding a variable that might be connected to social identity. It might be
possible to state that attachment to an environment can be linked via social
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identity to European identity. Being attached to an environment might make a
person more likely to express his or her identity concerning this environment.
Consequently, a stronger social identity will be expressed, and this rule might
be applied to Europe, in the case of a European identity. For example, if a
person is very much attached to Europe, he or she might be more likely to
have a stronger European identity than others. In sum, even if this research
does not transparently show a link between European identity and the four
principles from the social identity theory, a link could be made according to

logical reasoning.

This article also refers to Czikszentmihalyi & Rochberg-Halton (1981),
Graumann (1983), Korpela (1989), Giuliani (1991), and Lalli (1992). Twigger-
Ross and Uzzel discuss in their writings how people can use places as
reference points concerning past identites and behavioural acts. For
example, one could have a place as a reference point. This place might
provide a feeling of continuity concerning someone’s identity. A person might
continually return to a place because it provides some idea of stability. This
can be the case with one's place of birth or a place where one’s parents live.
Thus, places can be very important for the continuity of a person’s social
identity. These authors typically stress the importance of continuity for social
identity.

Continuity can be applied to the social identity of European identity. In this
case, European identity can have a reference of Europe (as a geographical
reference point). One could state that a higher level of continuity could lead to
a stronger social identity. In the studies mentioned in this section, this was not
explicitly found. However, a link between the two types of continuity and social
identity can be made, because they do stress the importance of continuity for
a person’s social identity. in study of Twigger-Ross and Uzzel (1996), they
use geographical places for linking the concept of continuity to someone’s
social identity. However, a link can also be made without the use of
geographical places. Not only can a place be considered as an example of
continuity, i.e. a place that continues to exist, but also the history of an
institution, like the European Union, could provide a person with an idea of
stability conceming the social identity that is related to it. In this way,
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European identity is shown to have a link with continuity, even though the
direction, on the basis of this research, is not very transparent.

3.1.4 Self-efficacy

Self-efficacy is defined as a person's capacity to cope with situations
concerning the relevant social identity. Thus, it is used as a way of seeing to
what extent a person is actively participating in the relevant social identity.
Bandura (1977a) originally developed a framework called the Social Learning
Theory in which he defined self-efficacy as the individual belief that one can
perform a task/act. Bandura (1977b) claims that self-efficacy was an important
concept for the detemination of behaviour. Bandura (1997) defines perceived
self-efficacy as “beliefs in one’s capabilities to organize and execute the
courses of action required to produce given attainments”. In reference to
social identity one could state that European self-efficacy would mean the
belief that one’s European identity will allow an EU citizen to take some
actions, i.e. like moving from one European country to another. In short, the
individual considers himself as a person who can take action.

The following two studies show how self-efficacy is related to behaviour or
action. Self-efficacy seems, for example, to be related to educational
achievement. A study by Bandura et al. (1996) implies that self-efficacy
beliefs have a strong effect on academic achievement. Also, Grabowski, Call
& Mortimer (2001) found that both social background and personal
achievement influenced self-efficacy, which in its turn influenced educational
attainment. On the basis of a study done Perry, Perry & Rasmussen (1986) it
was implied that self-efficacy also influenced the aggression expressed by
chitdren.

The latter two studies do not address direct links that might exist between
self-efficacy and social identity. However in the following mentioned study this
link will be given some attention. Gecas & Schwalbe (1983) showed that there
is a strong linkage between self-efficacy and the social structure. They
examined some elements of social structure that were supposed to influence
self-efficacy as the basis of self-esteem. Thus, self-efficacy should be
considered to depend on these elements. These elements are the following:
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1) the environment in which the action takes place, 2) the meaning that is
given to the action, 3) the action’s consequences that were unintended. They
refer to self-efficacy as “the idea of self-evaluation based on self-efficacious
action”. The basis of self-efficacy is the following: “We come to know
ourselves, and to evaluate ourselves from actions and their consequences
and from our accomplishments and the products of our efforts” (p.79).
Moreover, they link self-efficacy to self-esteem by focussing on self-esteem
that is based on self-efficacy. In sum, through the influence on self-esteem,
self-efficacy could influence social identity.

When looking at the social identity model, this link is not explicitly made.
However, we would like to keep self-efficacy as a separate principle in the
model. This finding could raise some doubt about the organisation of the
principles in the social identity model. One could make a link between self-
esteem and self-efficacy, where self-esteem could function as a mediator. It
might be reasonable to believe that besides the direct link between self-
efficacy and social identity, this mediator effect of self-esteem on the
relationship between self-efficacy and social identity might apply. As self-
efficacy might be a concept that could be related to self-esteem, the exclusion
of self-esteem from the experimental design might also be more justified, as
will be discussed in chapter 5. It might also be the case that the other
principles could be related to each other, but it has been decided to use the
mode! in its simplest form, i.e. direct links between principles and social
identity. Even if the research mentioned above shows that self-efficacy can be
linked to social identity through self-esteem, it seems reasonable to believe
that also a direct link between self-efficacy and social identity can be made,
based on the social identity model. The fact that some part of the variation of
self-efficacy on social identity can be explained by self-esteem is neglected in
the model, but this explanation will be incorporated in the statistical analyses
when making use of factor analyses and regressions in chapter 4.

In sum, the studies showing that the relationship between seif-efficacy and
social identity exists through the influence of self-esteem, do not lead to a re-
modelling of the social identity model. However, this should be incorporated in
the statistical analyses, so that a correlation between the various principles is
possible. Furthermore, the study shows a positive link between self-efficacy
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and social identity, whereby one could infer that it is expected that a higher
self-efficacy would lead to a stronger social identity, e.g. European identity.
This would mean for European identity not only that an action would lead to a
stronger European identity, but also the knowledge that one knows that one
can act would contribute. For example, when we become more aware of the
fact that we can move and travel freely in Europe (as an example of self-
efficacy) this should increase our European identity. A reference to the
definition of self-efficacy by Bandura (1997) could be made: “beliefs in one's
capabilities to organize and execute the courses of action required to produce
given attainments”. So, self-efficacy is not considered as the action per se that
is performed, but it is the belief that one can act, or execute a specific action
matters.

3.1.5 Conclusions

In this chapter | have proposed that the social identity model of Breakwell
(1986, 1992, and 1993) could be used in relation to European identity as the
main hypothesis relating to the question raised in section 1.2.4. The research
reviewed in this paper would seem to indicate clearly that a positive
relationship can be expected between, on the one hand, the relevant
principles of distinctiveness, self-esteem, continuity and self-efficacy and, on
the other, European identity. One could assume that increased levels of these
principles would prompt a stronger European identity. Moreover, the bulk of
the research mentioned has been based on quantitative methods. Although
quantitative methods are at the heart of the thesis, | also draw on the work of
a number of researchers who use qualitative methods to further complement
my treatment of the hypothesis.

The existing research outlined in Chapters 2 and 3 is used as the basis for the
relevant studies performed, including experiments and advanced statistical
tests, to further test the relationship between the relevant principles and
European identity. The research to date has given strong indications that this
relationship may well exist, but the basic assumption for the optimal
distinctiveness mode! on the element of context-specificity might give reason
to believe that European Identity has some context specific eleme