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1. About the project

The Media Pluralism Monitor (MPM) is a research tool designed to identify potential risks to media pluralism in the
Member States and Candidate Countries of the European Union, and considering both online and offline news
environments. This narrative report has been produced within the framework of the implementation of the MPM carried
out in 2019, under a project financed by a preparatory action of the European Parliament. The implementation was
conducted in 28 EU Member States, Albania and Turkey with the support of a grant awarded by the European Union to the
Centre for Media Pluralism and Media Freedom (CMPF) at the European University Institute.

The CMPF partners with experienced, independent national researchers to carry out the data collection and to author the
narrative reports, except in the case of Italy where data collection was carried out centrally by the CMPF team. The
research is based on a standardised questionnaire and apposite guidelines that were developed by the CMPF.

In Latvia the CMPF partnered with Anda Rozukalne (Riga Stradins University), who conducted the data collection, scored
and commented the variables in the questionnaire and interviewed relevant experts. The report was reviewed by CMPF
staff. Moreover, to ensure accurate and reliable findings, a group of national experts in each country reviewed the answers
to particularly evaluative questions (see Annexe Il for the list of experts).

Risks to media pluralism are examined in four main thematic areas, which are considered to capture the main areas of risk
for media pluralism and media freedom: Basic Protection, Market Plurality, Political Independence and Social
Inclusiveness. The results are based on the assessment of a number of indicators for each thematic area (see Table

1 below).

Basic Protection Market Plurality Political Independence Social Inclusiveness
Protection of freedom of Transparency of media Political independence of Access to media for
expression ownership media minorities
Protection of right to News media concentration Editorial autonomy Access to media for
information local/regional communities

and for community media

Journalistic profession, Online platforms Audiovisual media, online | Access to media for people
standards and protection concentration and platforms and elections with disabilities

competition enforcement

Independence and Media viability State regulation of resources | Access to media for women
effectiveness of the media and support to media sector
authority
Universal reach of traditional] =~ Commercial & owner Independence of PSM Media literacy
media and access to the influence over editorial governance and funding
Internet content

Table 1: Areas and Indicators of the Media Pluralism Monitor

The Monitor does not consider the digital dimension to be an isolated area but rather as intertwined with traditional media
and existing principles of media pluralism and freedom of expression. Nevertheless, the Monitor allows for an extraction
of a digital-specific risk score and the report contains a specific analysis of risks related to the digital news environment.

The results for each domain and indicator are presented on a scale from 0 to 100%. Scores between 0 and 33% are

considered low risk, 34 to 66% are medium risk, while those between 67 and 100% are high risk.
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On the level of indicators, scores of 0 were rated 3% and scores of 100 were rated 97% by default, to avoid an
assessment of total absence or certainty of risk.

Disclaimer: The content of the report does not necessarily reflect the views of the CMPF or the EC, but represents the
views of the national country team that carried out the data collection and authored the report. Due to updates and
refinements in the questionnaire, the MPM2020 scores may not be fully comparable with MPM2017 ones. For more
details, see the CMPF report on MPM?2020, soon available on: http://cmpf.eui.eu/media-pluralism-monitor/.
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2. Introduction

Latvia’s 1,92 million inhabitants (Central Statistics Bureau, 2019) live in the area of 64.5 thousand square meters. At the
beginning of 2019, 1 million 315 thousand were urban population (68 %) and 605 thousand — rural population. Capital
Riga population (633 thousand) comprised 33 % of the total number of inhabitants in the country, which was one of
highest indicators in Europe.

Media choice in Latvia is largely determined by the ethnic group and geographical factors. Latvia is not ethnically
homogenous: 62% of the population is Latvian, 25% Russian, 3,2% Belarussian, 2,2% Ukrainian, 2,1% Polish, 4%
other. 61% of the Latvian population speaks Latvian as the first language, 36% - Russian, 3% - other (Central Statistical
Bureau, 2018). The largest historical regions of Latvia (Kurzeme, Zemgale, Vidzeme) have most of the population
speaking Latvian at home (75%-91%). However, the Eastern region of Latgale paints a different picture: 60% of the
population speaks Russian at home, 39% speaks Latvian (Central Statistical Bureau, 2018). In the capital city Riga, most
of the population speaks Russian at home (56%), whereas 43% use Latvian.

Given the present ethnic structure and general media usage habits of the population, Latvia’s society and media
environment is often described with the term ‘linguistically divided audience’. Representatives of different ethnical
groups in Latvia acquire their daily information from different sources; Latvians generally trust and use the media in
Latvian, whereas the Russian-speaking prefer the TV channels controlled by the Russian government (Latvijas Fakti,
2017, 2018). Most Latvians (more than 90%) use the media in Latvian, whereas other nationalities use Latvian media
less frequently: 44% listen to the radio in Latvian, 38% watch TV, 35% use news portals on the Internet, 34% read the
press, and 24% use social media (Latvijas Fakti, 2018).

The population of Latvia still prefers television over other media (88% of respondents) (Latvijas Fakti, 2018),
though the role of television is gradually diminishing and being replaced by digital media. 83% of the population listen
to radio, 79% read news on the Internet, 72% use social media, 71% read the press in print or online. Reading the press,
however, is comparatively less frequent: 16% of the respondents read the newspaper daily; 52% read it once a week.
Media use is similar among males and females, as well as different nationalities.

The Latvijas Fakti (2018) study shows the influence of the Russian media in Latvia, as 38% of the respondents use
Russian media. Latvijas Fakti (2018) analysis of the most popular media reveals that commercial media are the most
popular, followed by public and regional media.

According to Eurobarometer data (Standard Eurobarometer, 2014, 2015, 2016, 2017, 2018; Statista 2019), the
population of Latvia trusts the radio and television the most. Moreover, the average level of trust in traditional audio-
visual media among the Latvian respondents is higher than the EU average by 6%-12% (from 58% in 2010 to 63% in
2016). Trust in printed press in Latvia is similar to the EU average (approx. 41%). Since 2010, the population of Latvia
has trusted Internet media more than the EU average (from 46% in 2013 to 34% in 2018, as compared to EU 35%). A
similar trend can be observed with social media use: Latvia’s respondents reveal a higher level of trust (21%-27%) than
the EU average (around 20%).

The liberal structure of Latvian media regulation allowed a diverse media system to develop; at the same time, the
media environment is characterized by oligopolistic competition and a high level of concentration (Jastramskis et.al,
2017). Latvian media system is described as hybrid, because it lacks a dominant paradigm (Skudra et al., 2014). Firstly,
the important role of the market in media landscape regulation and the lack of support for professionally competitive
media, are indicative of a liberal model. Secondly, democratic corporate model features are evidenced by the efforts to
strengthen public service media and a few media professionalization activities in the country. Thirdly, the presence of
political parallelism in the media environment and the great influence of political public relations on media content
mark the signs of a polarized pluralistic model. Analyzing political systems, economic development and consequences
of media privatization in 21 CEE states, Dobek — Ostrowska (2015) placed Latvia in the Hybrid Liberal Model. It
means that the ountry have acquired a “free” country status; at the same time, Latvia belongs to the group of flawed
democracies.

Three rivalling journalism cultures can be distinguished in Latvia by their attitude towards accountability (Dimants,
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2018). The ethnic minority media are represented by the traditional Russian journalism culture. The instrumental and
authoritarian (post-Soviet) journalistic culture characterizes the media that are not independent from political and
economic subsystems of the society. The third is professional media culture, oriented towards high professional
standards and editorial autonomy, can also be identified.
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3. Results from the data collection: assessment of the risks to
media pluralism
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The implementation of the Media Pluralism Monitor 2020 (MPM 2020) in Latvia shows that the country is at low risk
for Basic Protection, at a medium risk for Political Independence and Social Inclusiveness, and at high risk for Market
Plurality.

Basic Protection data show the lowest level of risk, 28%. Three of the indicators in this group represent a low risk
situation, two of which correspond to a medium risk assessment. Data on risk analysis of Universal reach of
traditional media and access to Internet show a low risk situation (15%). According to Kantar Latvia data (2019a),
85% of country inhabitants read press (newspapers and magazines); 68% per cent — listen radio every day, 87 percent —
listen radio every week (Kantar 2019b). In 2019, on average 67.4% of Latvia's population from 4 to 74 years
old watched TV on daily basis (Kantar 2019¢). In 2019, each TV viewer spent an average of 4 hours and 23 minutes a
day in front of a TV screen.

Media accessibility indicators show the situation of the country's extensive internet coverage and availability, and
accessibility of traditional media. 80% of the population in Latvia uses the Internet every day or almost every day, the
use of the Internet in rural areas is rapidly increasing, and the number of Internet users over 60 years is growing.
According to data of Central Statistical Bureau (2020), the share of households with Internet access is growing every
year — it is 85.4% of Latvia’s households1 by 2019.

Risk analysis for Journalistic profession standards and protection accounts for 21%, it is low risk level. In Latvia,
access to the profession of journalist is free, not limited by the requirements to obtain particular education or practical
experience, and journalists do not need to register or hold a license.

The risk analysis for the Protection of Right to Information is low - 22%. This means that in Latvia access to
information is enshrined in the constitutional laws, Latvia has accepted international agreements regulating access to
information and the right to information.

One indicator in the Basic Protection indicators set, which represents a medium risk situation, is the Protection of
freedom of expression - it is 37%. Article 100 of the Latvian Constitution stipulates that censorship is prohibited.
Independence and effectiveness of media authority data show a medium risk situation of 47%. This level of risk is
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determined by the discrepancy between the independence of the media authority guaranteed by media regulation and
the actual quality of the work of this institution. Unfortunately, members of the parliament-elected media authority
since 2017 have been involved in a number of professional scandals, which resulted in expressing mistrust to Latvia's
media authority by PSM organisations representatives and Association of Latvian Journalists (LSM, 2019a; Skaties,
2019; LSM, 2019b; Anstrate, 2019; Petrova, 2019; Bértule, 2017). Analysis of the activities and decisions of the media
authority shows that this institution is not free from political influence and does not take full responsibility of the
development of a professional audio-visual media sector.

An evaluation of Market Plurality data indicates a high-risk situation (75%). Four of the risks in this set of indicators
are high, only one is medium.

Evaluation of the Transparency of media ownership indicators indicates a high-risk situation, which is 83%. This
result is determined by the availability of information of media owners and beneficiaries. There is information available
for audio visual media owners who have been licensed to broadcast TV or radio content, but there is not ownership
information on other media owners available without payment.

The risk of News media concentration is high, at 67%. This result is determined by the current market situation as the
Latvian news media market is dominated by few players. The number of news media has decreased in 2019 due to the
closure of the LNT TV channel and closing the the oldest Latvian commercial news service.

Analysis of the indicators of Online platforms concentration and competition enforcement shows high-risk, it
is75%. These results are based on the data of influence of large global platforms on the Latvian advertising market,
undermining the ability of local media to access a stable level of advertising revenue flow.

Analysis of Media viability indicators shows a medium risk situation of 57%. These data mean that since 2009 Latvia’s
media companies have been gradually recovering from the fall in revenue during the economic recession. The media
firms have been reorganizing their business models, finding new sources of revenue. However, the situation remains
difficult, compounded by competition from international platforms for advertising revenue and a slowdown in overall
economic growth in Latvia in 2019 and beginning of 2020.

The analysis of Commercial and owner influence over editorial content shows a very high level of risk - 95%. This
result demonstrates situation of a small media market, characterized by a high degree of competition and a little number
of large advertisers. These circumstances create a difficult financial situation in media business, which is the reason why
media owners' and managers' desire to attract advertiser investment results in high influence over editorial content.

The overall Political Independence risk analysis shows a medium risk situation of 44%. Political independence of
media is at medium risk (close to high risk) level of 60%. This indicator illustrates the situation where significant media
owners have direct or indirect links with people influential in Latvian politics.

A summary of the Editorial independence indicators shows the highest risk situation in this data set, which is 71%. It
shows a number of interrelated data: editorial independence violations, and journalists’ and editors' self-evaluation about
editorial independence level in their media organisations.

Audio-visual media platforms and elections indicators show a low risk level of 30%. This demonstrates that there is
a strict regulatory framework in Latvia governing audio-visual media activities during the pre-election period, as well as
obligations to ensure equal representation of different political forces to voters.

Indicators of State regulation of support for the media sector indicate a low-risk situation of 25%. Printed media in
Latvia is provided with state financial support for press delivery, and other media can benefit from a reduced VAT rate.
Since 2017, a Media Support Foundation has been established to fund professional quality content creation in
commercial media through projects. However, Internet news media have still not succeeded in applying a reduced VAT
rate to their operations.

Independence of PSM governance and funding shows a low risk level of 33%. The indicator shows a contradictory
situation. PSM governance independence and funding are clearly defined in media regulation. However, in reality there
are cases of political influence on PSM, moreover, the funding of the Latvian PSM is one of the lowest in the European
Union. Both of these factors affect the level of independence of PSM.
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The Social Inclusiveness scoreboard shows a medium risk situation of 47%. In this dataset, three ratios represent a
medium risk situation, two ratios indicate a low risk level.

Access to media for minorities indicators show a very low risk level of 8%. This is due to the wide range of media
content available to minority audiences provided by PSM and commercial media.

The assessment of Access to media for local / regional minorities and community media shows a medium risk level
of 63%. This situation is due to the difficult financial situation of independent local/regional media and the competition
created of free information leaflets issued by local governments.

Access to media for people with disabilities data shows a low risk situation of 25%. Public service media
organizations are gradually increasing their content for people with visual and hearing impairments, as well as media
content in easy-to-read language. However, media regulation does not require commercial media to offer content
suitable for people with disabilities.

Access to media for women data analysis shows a medium risk situation of 46%. More than half of media
professionals in Latvia are women, there are many women in management positions in media firms. In addition, there
are many women among the experts used in the media (Zitmane, 2018). Women as media sources often represent social
problems - single parents, poor people. Latvia's indicators in this data set are influenced by the fact that PSM
organisations do not have gender equality policies in place.

Media literacy indicators show a medium (close to high) risk situation (65%), as media literacy policy in Latvia does

not cover a wide range of audiences and this policy is mainly aimed at the needs of children and young people.

The Basic Protection indicators represent the regulatory backbone of the media sector in every contemporary democracy.
They measure a number of potential areas of risk, including the existence and effectiveness of the implementation of
regulatory safeguards for freedom of expression and the right to information; the status of journalists in each country,
including their protection and ability to work; the independence and effectiveness of the national regulatory bodies that

have competence to regulate the media sector, and the reach of traditional media and access to the Internet.

Latvia: Basic Protection 'r,'r”
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The implementation of the Media Pluralism Monitor 2020 (MPM 2020) in Latvia shows a medium risk level for media
pluralism in the country (28%). In 2019, Latvia still has a medium (close to low) pluralism risk in the field of basic
protection that refers to the protection of freedom of expression (37%), protection of right to information (22%) and
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access to the Internet (15%), independence and effectiveness of media authority (47%), and journalistic profession,
standards and protection (21%). The data show that access to information and freedom of expression in the country are
guaranteed by a legal framework. Journalists’ rights to gather information and protect their information sources is
protected by law, and there have been no physical attacks on journalists in recent years. However, in reality, journalists
in Latvia are constantly facing restrictions on access to information by officials and representatives of state institutions.
The job market for journalists, though, remains volatile, with some media organizations limiting their social security
payments to journalists in an attempt to cover a portion of their work with royalties. In addition, journalists are
increasingly exposed to regular attacks in the virtual environment, these attacks are often initiated by politicians or
provided by political communications companies with the aim of undermining journalists' professional reputation and
invading their privacy (Rozukalne, 2020; Rozukalne, 2018; TVNET, 2018; Veinberga, 2018).

Access to journalism as a profession in Latvia is not limited by educational requirements; active journalist status does
not require registration or licensing. On the one hand, it gives anyone who wants to work in journalism the opportunity
to join this profession; on the other hand, lack of education and willingness to adapt to the demands of the commercial
media environment leads to the breaches of professional ethics and to the development of an instrumental culture of
journalism (Dimants 2018) in Latvia.

A medium-risk situation, according to MPM, concerns the protection of freedom of expression and the assessment of
the independence of the media monitoring authority. Unfortunately, the influence of politicians on the selection of
representatives of media authority and daily operation of the media regulator has not been eliminated in Latvia. This is
evidenced by a number of examples where the influence on the decisions of the media authority National Electronic

Mass Media Council has led to public distrust expressed by employees of the public media or independent experts.

The Market Plurality indicators examine the existence and ef fectiveness of provisions on transparency of media ownership
and the existence and effectiveness of regulation or self-regulation against commercial & owner influence on editorial
content. In addition, they assess the risks related to market concentration in the production as well as in distribution of news:
as for production, considering separately horizontal concentration in each sector and cross-media concentration; as for
distribution, assessing the role of online platforms as gateways to news, the concentration of online advertising market ,
and the role of competition enforcement and regulatory safeguards in protecting information pluralism. Moreover, they

seek to evaluate the viability of the news media market.
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The Market Plurality area in Latvia is at high risk (75%). Four out of five indicators in this area ar eat high risk, the
only one at medium risk being Media viability. The alarming risks for market plurality come mostly from the lack of
rules on transparency of media ownership and on safeguards for journalists against commercial and owner influence.
Media market is dominated by few companies, and the high degree of concentration has not been reduced by the growth
of digital news media.

The indicator on Transparency of media ownership is at high risk (83%). In Latvia there is no specific provision
requiring disclosure of ownership of news media. For the media owned by capital companies, the general rules of the
commercial law apply; and specific rules are set for broadcasters. But even in these cases, information is provided to
authority, but not disclosed to the public. Transparency of ultimate ownership of news media is not required by the law,
neither implemented in practice.

News media concentration scores a high risk (67%). Generally, the level of media market concentration in Latvia is
high in all media segments. The law does not set limits according number of licences, audience share, circulation etc. for
press and the digital media market. The general competition rules define a dominant position on the market from 40%
of market share, but there are not specific criteria and thresholds fornew media companies, neither there is a law with
thresholds for cross media concentration. The overall protection for competition hardly suits to the national media
market where, due to small media audience, only a few players can succeed in each media segment.

The risks grow in the indicator on Online platforms and competition enforcement (75%). In this indicator the
average score result by the prevalence of side-door access to news (only 20-25% of direct access), the dominance of few
operators in the online advertsing market and the low level of competition enforcement in the digital environment.
Digital media concentration in Latvia has increased over the recent years.

As part of professional media in Latvia adapted to the new business models and more or less successfully struggling for
new revenue sources, the indicator of Media viability score a medium risk (57%). Revenues and employments trends
are particularly worrysome for newspapers and local media, while the lack of data does not permit to evaluate the flow
of online advertising resources to news media.

The indicator on Commercial and owner influence over editorial content has the highest score in this area (95%).
The alarming level of risk for this indicator results from the absence of regulation or self-regulation on appointments
and dismissals aimed to protect journalists and editor-in-chief against change of ownership or editorial line; the lack of
rules on advertorials. Interviews with editors and journalists of various media organisations (national, local, print, TV
and radio, online) realized for MPM2020 identify that media owners commercial interests are the main factor that limit

editorial independence and cause self-censorship.
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3.3. Palitical Independence (44% - medium risk)

The Political Independence indicators assess the existence and effectiveness of regulatory and self-regulatory safeguards
against political bias and political influences over news production, distribution and access. More specifically, the area
seeks to evaluate the influence of the State and, more generally, of political power over the functioning of the media market
and the independence of public service media. Furthermore, the area concerns with the existence and effectiveness of
(self)regulation in ensuring editorial independence and availability of plural political information and viewpoints, in

particular during electoral periods.

Latvia: Political Independence 9
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While evaluating the indicators that characterise the level of Political independence, deterioration of the situation was
observed compared to previour rounds of the MPM. The highest concern is about Editorial independence (71%). The
protection of editorial independence is formally declared in the Press and the other Mass Media Law. However, there is
no developed mechanism of protection of editorial independence in reality. Editors increasingly have to align with
interests of their owners. Many commercial media editors in Latvia are increasingly becoming providers of interest of
advertisers by engaging in collaborative practice to support the sustainability of media companies (Rozukalne, 2020). In
practice, this means that journalists simultaneously produce professional content and promotional articles, news,
interviews for the needs of their media advertisers. Although media editors believe that political influence is
insignificant and invisible, influential news media owners are still closely associated with politicians in Latvia.

The attempts to gain political control over media outlets have not decreased since the previous study in 2018. Therefore,
the indicator on Political independence of media shows medium but close to high risk (60%). There is no law that
regulates any relations between media owners and ruling parties, partisan groups or politicians. Any type of organisation
or individual can become a media owner according to the legal framework in Latvia. In practice, influential politicians
participate in media ownership indirectly (using proxies such as family members ).

At the same time, three remaining indicators demonstrate significant changes created by media policy development in
Latvia. Audiovisual media, online platforms and elections scores a low risk (30%). The Law on pre-election
campaigning has been amended to accommodate the increasing pre-election communication activity in the digital
environment. However, as in other countries, monitoring of pre-election agitation in the digital environment is
incomplete due to lack of resources and data. It can be concluded that a regulatory framework has been created, but the

capacity of the institutions involved to respond to pre-election violations in the digital environment needs to be
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strengthened.

The operations of recently (2017) established Media Support Fund that provides support for quality media content
changed the result of the indicator on State regulation of resources and support to media sector to low level (25%).
The activities of the Media Support Fund have created positive impact to content quality of professional media
organisations, but this support is rather low (about 1.2 million euro per year) and very fragmented. The format of
support is provided on short term projects-base, therefore, activities of Fund lack sustainability. In fact, there is no
significant changes in the system of state support to media. Even more, the long-awaited reduced value added tax
applied not only to the press but to online news media operations as well, has not been accepted in Latvia.

The indicator on Independence of PSM governance and funding shows low risk but on the border
with medium (33%). In general, the legal framework for the appointment procedures of PSM management and board
functions are are clear and transparent. The members of the National Electronic Mass Media Council are responsible for
the final decision (voting) of PSM management. In some cases the decisions of NEMMC were questioned about
eventual political influence. The media law provides transparent and fair procedures for PSM financing, but the amount
of funding is very difficult to evaluate as adequate. Latvia can be found among the countries with the lowest level of
public service media funding.

The Social Inclusiveness indicators are concerned with access to media by various groups in society. The indicators assess
regulatory and policy safeguards for community media, and for access to media by minorities, local and regional
communities, women and people with disabilities. In addition to access to media by specific groups, the media literacy
context is important for the state of media pluralism. The Social Inclusiveness area therefore also examines the country’s

media literacy environment, as well as the digital skills of the overall population.
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Medium risk was scored in the analysis of indicators in the Social inclusiveness area (41%).

When compared with the MPM2017 results, the indicators on Access to media for minorities (8%) and Access to
media for people with disabilities (25%) show significant improvement. In Latvia, minority interests are mainly
served by the public media. Support for media offering content in Latgalian language (dialect of Latvian language) has

gradually increased. Content in minority languages is stable. Content for people with visual and hearing impairments,
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quality of easy-to-read content has increased in recent years. However, according to media legislation, commercial
media organisations are not required to make the content accessible for people with disaabilities and there are
not examples when commercial digital or audio visual media firms provide content for disabled people.

Access to media for local/regional communities is evaluated as medium risk, yet very close to high (63%). An
extensive network of local and regional media is developed in Latvia. However, community media development is
threatened by demographic, economic and political factors. The number of economically active population in many
regions of Latvia is decreasing, therefore the income of local media companies is diminishing. In Latvia, however, local
governments have set up an extensive system of free informative leaflets, providing citizens with a wealth of journalism-
like information and some attracting advertising revenue as well. This practice of using taxpayers' money to compete
with independent media and distribute information influenced by local politicians limits the ability of local media to
exist. As a result of these circumstances, the majority of independent local and regional media have reduced the number
of issues per week, and there are currently no daily regional newspapers in Latvia.

Access to media for women (46%) show contradict picture. In Latvia, the majority of journalists (about 65%) are
women. Many women work as editors-in-chief in important national and regional media. The board of Latvian Radio
consist of women only. However, there are far fewer women in leadership positions in digital media, and there is no
gender equality policy developed in PSM organizations.

Media literacy situation in a country is identified as medium risk (65%). Although media literacy has been one of the
priorities of Latvian media policy since the end of 2016 and this notion has a stable place in public discourse, media
literacy activities are mainly aimed at children and young people. Due to geopolitical circumstances, media literacy
activities focus on news deconstruction and information space security risks. In Latvian media policy, basic documents
define media literacy as the “knowledge and skills needed to work with information sources — to find and analyze
information, understand functions of the providers of information, critical evaluation of information, deferring between
critical and biased information, comparing the news from dif ferent sources in order to make one’s own opinion. Media
literacy includes also the skills of practical use of media.” (Cabinet of Ministers, 2016). This definition is harmonized
with European MIL policy documents and based on the critical perspective on MIL. However, until now mostly ICT
competences in form of practical skills have been included into practical implementation in education at school as well
as after school teaching. The reasons for that can be found in political culture and history of the country — the lack of
longer tradition of democracy and citizen participation, power distance of economic and political elites, common sense
understanding of the role of mass media and press freedom, the base of sociocultural values and traditions as they

appear in the relationship between media and politics.
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4. Pluralism in the online environment: assessment of the risks

Latvia: Media Pluralism Risk Areas - Digital I_:H
CMPF
MAF 2020
Al
Basic Protection

[ Digital

Social Inclusiveness Market Plurality

Political Independence

15 chart by amCharts

Media policy and regulation in the digital environment in Latvia are characterized by risks related to national security
threats and changes in the geopolitical situation. Latvian politicians and officials are mostly concerned about the impact
of Russian propaganda on the population and possible interference in the electoral process. A liberal regulation helps
development of online media in Latvia, but low thresholds for media operations in digital environment has not
encouraged the Internet media professional quality and social responsibility.

Traditional media in Latvia have delayed entry into the digital market, which is why digitally born companies (e.g.
DELFI) dominate the country's digital media landscape. Their founders were associated with the information and
communication technology companies at the turn of the century. In its early days, web portals offered information
created by news agencies and traditional media, therefore their operations in the first decade of the 21th century can be
characterised as aggregation of information. During its 20 years of existence, digital news sites have emerged as serious
media companies which offer diverse content and influence the political and public agenda. Currently, they are the
active digital media format creators and play an important role in the journalism job market. Traditional media have
also invested in digital content and compete with original and more professional content in the digital environment.
According to GemiusAudience data, nine of the top 10 most visited websites are news media companies
(GemiusAudience 2020). The largest of them (Delfi.lv, Tvnet.lv) attract more than 320 thousand users per month.

PSM online outlet Ism.lv was developed in Latvia in 2012, and in early 2020 it ranks seventh in the Top 10 online sites
and fourth on the news media list. It has an audience of 90,000 unique users per month. An interview with the media
editor Marta Cerava reveals that the development of the PSM portal is threatened by a constant lack of resources.
Lsm.lv offers information in Latvian, Russian and English, but Russian and English versions are funded by special
programs, thus it is not possible to ensure media sustainability and staff development.

However, growing competition has increased concentration in the online media market and reduced the share of
national media owners. Currently, the largest news media are owned by two Estonian media corporations: Eesti Ekspress
and Postimees Group. The online media advertising market is stable, accounting for 32% of the entire Latvian
advertising market. However, it is threatened by the activities of global digital platforms in Latvia. That is why the
recent debate on the introduction of a digital tax has been developed in Latvia with the aim to find a solution on how to

limit the loss of national media advertising revenue.
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Liberal regulation has not only facilitated the development of digital media, but also poses problems with the
responsibility of players in the online environment. The definition of digital media is general in media laws in Latvia,
and media founders are not obliged to register to the media registry. This is the main reason why information providers
who offer different hybrid media and hybrid journalism formats without identifying their goals, sources of revenue, and
owners, have also developed their activities in Latvia’s digital environment (Polis, May 26, 2017).

This has caused various problems, such as rapid development of fake news sites, and regular copyright infringement as
Internet media republishes content by other media. As with traditional media, the content available on the Internet is
influenced by political public relations and communication aimed at ruining the reputation of political competitors and
interfering in their privacy. At the same time, Latvia is improving the regulation of the monitoring of political
advertising in the online environment.

While some digital news portals have formulated user rules, only a few have codes of professional ethics. Although user-
generated content is monitored and edited by Internet media organisations, the environment of Internet media users is
characterized by aggressive communication, verbal attacks and hate speech. Law enforcement institutions in Latvia are
gradually developing practices to prevent hate speech in the digital environment.

Analysis of digital environment pluralism indicators show that the Basic protection indicators data reflects low risk.
Society of Latvia can use universal reach to media and access to the Internet; up to eighteen per cent of population use
the Internet on regular basis. General Laws protect freedom of expression, it is clearly defined in law and the particular
norms apply to online environment.

Latvia has adequate regulation to guarantee net neutrality, and in recent years there has been no violation of net
neutrality by the government.

Political independence indicators data show a low-risk situation in Latvia, as none of the leading news media is
affiliated with politicians. However, ambiguous professional norms and problems with Internet media regulation lead to
situations where political parties' investments in the digital environment can also affect professional media content.
What's more, individual position politicians regularly fund special sections on leading news sites (for example, the Riga
City Council section on Delfi.lv), while individual politicians are owners of digital media (for example, parliamentarian,
party KPV.LV establisher and former leader Artuss Kaimin$ is the owner of site ritakafija.lv (Morning Coffee).
Investments in the creation or content of digital media and websites help politicians influence the processes of political
communication in Latvia and draw the attention of the audience / voters.

Digital media market plurality data shows a medium risk situation, due to the increasing concentration in the digital
environment and the lack of data on news media market data. Only data on Internet media users are available in Latvia.
Indicators of social inclusiveness in the digital environment are indicative of a high-risk situation as Internet users are
regularly exposed to aggressive communication and hate speech in the digital environment is not assured. Individual
cases show that members of various minorities, women and journalists are the main victims of attacks in the digital
environment. Although in Latvia media literacy is often understood as a digital skill, users lack the knowledge to protect

themselves from attack, violence and fraud in the digital environment, especially on social media.
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5. Conclusions

Since 2017, three new media laws have been drafted in Latvia. The general Press and Media Law, as well as the new
Electronic Media Law, have so far not been subject to parliamentary debate. Only the new Law on Public Service
Media and its Governance has reached its second reading in the Saeima (Latvian parliament). This law project solves
several important problems. Firstly, the creation of a new Public Media Council; made up of representatives of the
President, Parliament and NGOs it is important initiative in PSM governance in the country. This composition of the
brand new Council makes it possible for the public media supervisor to be less dependent on political decisions. The
existing law defines that the Saeima deputies elect the PSM Supervisory Board. Secondly, a PSM Ombudsman
institution will be created. Third, in order to strengthen responsibility and professionalism of PSM the position of editor
in chief of PSM organisations are going to be established. Finally, after long debates of all stakeholders the PSM
financing model has not changed, as before, so the PSM will continue be funded by the state budget. Therefore, the
existence of the PSM will continue to depend on the decision of politicians in making the state budget.

Since 2016 the institution that is responsible for the development and implementation of media policy is the Unit of
Media Policy at Ministry of Culture of Latvia. It can be concluded that the Latvian media system has been positively
influenced by the development of media policy. Within three years, the Media Support Foundation has been established
to offer financial support to professional media. The number of media literacy activities has been increased through
various projects. Since the beginning of 2019, a new institution, the Latvian Media Ethics Council, established by
professional media organizations, has started its operations.

Although Latvia generally enjoys protection of media competition, however, there are small country-specific media
market conditions, therefore, in order to preserve media diversity efforts should be made to limit the influence of
international media organizations on the Latvian media environment.

In the field of media pluralism, the situation has worsened. This means that the concentration of all media segments are
still high, and digital media concentration has increased, and traditional media businesses are being undermined by
activities global digital platforms.

By analysing different risks to media pluralism in Latvia, the following policy recommendations have been developed.
Recommendations

Basic Protection

* In order to improve the level of media accountability and understanding of professional media role in
democracy it is necessary to adopt a law on the media environment, which is adapted to the modern media
environment reality and precisely defines the media and journalist’s status. In addition, the new law shall
emphasize the principles of professional ethics for media organisations.

¢ In the new media regulation, it is essential to identify the distinction between rights and obligations between
professional digital media and other information providers in the digital environment. At the same time, media
and journalists must be protected from attacks in the digital environment in a more effective way.

Market Plurality

¢ The regulation of media ownership transparency should be changed by obligation for all media companies to
publish their ownership structures on their websites or in the records that are accessible to the public without a
payment.

¢ Media law in Latvia does not define the status of online media. As well as, the understanding of other media in
existing regulation documents does not comply to contemporary media landscape. The precise definition and
obligation to follow general media regulations, including transparency of ownership and establishment of

professional ethic code should be included in the amendments to Law on Press and other Mass Media or in the

Page 19 The Centre for Media Pluralism and Media Freedom is co-financed by the European Union



new Mass Media Law that is under development.

¢ In order to prevent high degree of horizontal and cross-media concentration in Latvia, specific thresholds and
other limitations should be developed;

¢ The regulatory safeguards, including self-regulatory instruments, which seek to ensure that decisions regarding

appointments and dismissals of editors in chief are not influenced by commercial interests of media owners.

Latvian media policy should pay particular attention to support for local and regional media. Ensuring the sustainability

of independent media should create a system where independent media receive support not only for specific content

projects, but also for their existence and for covering administrative costs.

Political Independence

¢ The legislation that provides fair and transparent rules on distribution of state advertising to media outlets
should be created in Latvia.

® In order to decrease the level of political parallelism in Latvia’s media system specific limits for political
parties, local governments, state institutions and state-controlled companies to establish media outlets should be
developed.

® The inadequate and short-term based funding creates serious risks of possibility to politically manipulate PSM,
therefore, the funding system of PSM should be changed by using the share of particular taxes incomes or the
other sustainable model for PSM funding, for instance, the share of GDP.

® Local independent media organizations should be protected from unfair competition that comes from the free
informative gazettes issued and funded of local governments, limiting governments media activities to the
obligation to provide information on their work to local people.

Social Inclusiveness

¢ A clear and well-established media and information literacy policy for different groups of society, including
programs of lifelong learning for the all generations and representatives of the all the all regions should be
elaborated in Latvia;

¢ The funding for content preparation for people with disabilities in PSM should be increased, specifically, by
elaboration of broader service of “easy language” programs;

* Precise rules that provide access to commercial audio-visual media content for people with disabilities should
be elaborated for commercial media market players;

e The PSM organisations should develop a clear and comprehensive gender equality policy that covers both
personnel issues and programming content;

e PSM have to develop the programmes and interactive content of media and information literacy, including
media critics and media analysis.

¢ QOverall, the access of minorities in Latvia to media information is satisfactory. The only exception, according to
the expert, is the representation of LGBT interests, which can be said to be practically invisible to mainstream
media content and their interests. Just as Latvian public media should develop a gender equality policy, similar
policies are needed to reflect the different minorities. A balanced refpresentation of the various minorities
(ethnic, political, regional, local, political, religious, gender, age-based etc) would require a discussion on
revising the editorial practice guidelines.

Digital media pluralism
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e The Latvian digital media environment requires the introduction of mechanisms to protect current sources of
digital media revenue and limit the impact of digital global platforms on the development of the professional
media in Latvia.

¢ Strengthening the sustainability of digital professional media requires the creation of the same support system
as used by traditional media, such as a reduced value added tax or support of distribution services.

¢ In the digital media environment, a clear and user-friendly system of regulation and self-regulation is needed to
distinguish rights and obligations of professional media and hybrid sites.

* The measures that protect users digital media from dissemination and impact of disinformation and
malinformation has to be strengthened.

¢ A regulatory framework to protect pre-election agitation in digital sphere has been created, but the capacity of
the institutions involved to respond to pre-election violations in the digital environment needs to be

strengthened.

Page 21 The Centre for Media Pluralism and Media Freedom is co-financed by the European Union



6. References

Anstrate, V. April 29, 2019, Politiki apsver NEPLP loceklu atstadinaSanu [Politicians are considering suspending
NEPLP members]. LTV. Available here: https://www.lsm.lv/raksts/zinas/latvija/politiki-apsver-neplp-loceklu-
atstadinasanu.a317498/ [accessed 17 June 2020].

Bertule, A. September 29, 2017, Zurnalistu asociacija nosoda mediju uzrauga lémumu atlaist Latvijas Radio vadibu
[The Association of Journalists condemns the decision of the media supervisor to dismiss the management of Latvian
Radio]. Available here: https://www.lsm.Iv/raksts/zinas/latvija/zurnalistu-asociacija-nosoda-mediju-uzrauga-lemumu-
atlaist-latvijas-radio-vadibu.a251981/ [accessed 17 June 2020].

Cabinet of Ministers, 2016, Latvijas mediju politikas pamatnostadnes 2016. 2020.gadam (2016) [Guidelines of Latvia’s
media politics 2016 — 2020]. Available here: https://likumi.lv/ta/id/286455-par-latvijas-mediju-politikas-
pamatnostadnem-2016-2020-gadam. [accessed 27 January 2020].

Central Statistical Bureau, 2020, Internet use in households continues to grow. Available

from: https://www.csb.gov.lv/lv/statistika/statistikas-temas/zinatne-ikt/datori-internets/meklet-tema/2580-iedzivotaju-

interneta-lietosanas-paradumi. [accessed 18 March 2020]

Central Statistics Bureau 2019, Number of populations in cities and counties. Available from:

https://www.csb.gov.lv/en/statistics/statistics-by-theme/population/number-and-change/key-indicator/number-

population-cities-and-counties. [2 [7[accessed 27 January 2020].

Centralais Statistikas birojs 2018, Valodu zinasanas un valodu lietojums [Knowledge of languages and use of

languages]. Available here:

https://www.csb.gov.lv/lv/statistika/statistikas-temas/iedzivotaji/iedzivotaju-raditaji/galvenie-raditaji/valodu-zinasanas-

un-valodu-lietojums. [accessed 27 January 2020].

Centralais Statistikas birojs 2018, Iedzivotaju etniskais sastavs [Etnic structure of population]. Available here;
https://www.csb.gov.lv/sites/default/files/data/Skoleniem/iedzivotaju_etniskais sastavs.pdf. [accessed 27 January
2020].

Dimants, Ainars 2017. ‘Latvia: Different Journalistic Cultures and Different Accountability Within One Media System’
in T. Eberwein, T., S. Fengler, and M. Karmasin, (eds) The European Handbook of Media Accountability, pp.143-149.
London: Routledge.

GemiusAudience (2020) Latvia. Available here: https://rating.gemius.com/lv/tree/64. [accessed 27 January 2020].
Jastramskis, D, RoZukalne, A. Joesaar, A 2017, ‘Media Concentration in the Baltic States (2000-2014)’, Informaciojos
Mokslai, Vol. 77, pp 26-48.

Kantar, 2019a, Press readmg habits remain stable. Available here: https://www.kantar.lv/preses-lasisanas-ieradumos-

. laccessed 18

March 2020]

Kantar, 2019b, Over the past 6 months, 1 million 53,000 residents of Latvia have listened to the radio daily. Available

March 2020]
Kantar, 2019c¢, Consolidated TV most viewed TV channel 2019 - LTV 1. Available

here: https://www.kantar.lv/konsolidetas-tv-skatitakais-kanals-2019-gada-ltv1/. [accessed 18 March 2020]
Latvijas Fakti 2017, Latvijas iedzivotaju medijpratiba [Media Literacy of Latvian population]. Available here:

https://www.km.gov.lv/uploads/ckeditor/files/mediju_politika/petijumi/Medijpratiba petijuma%?20rezultati Latvijas%

20Fakti_18_07 2017.pdf. [accessed 27 January 2020]

Latvijas Fakti 2018, P&tijums par Latvijas iedzivotaju interesém, dienaskartibu un uzticéSanos medijiem [Study on the

interests, agenda and trust to the media of Latvian citizens]. Available here:

[accessed 27 January 202 0]
LSM, July 24, 2019, Valsts kontrole: NEPLP nesteidzas novérst trikumus sabiedriska pasiitijuma parvaldiba [The State

Page 22 The Centre for Media Pluralism and Media Freedom is co-financed by the European Union


https://likumi.lv/ta/id/286455-par-latvijas-mediju-politikas-pamatnostadnem-2016-2020-gadam
https://likumi.lv/ta/id/286455-par-latvijas-mediju-politikas-pamatnostadnem-2016-2020-gadam
https://www.csb.gov.lv/lv/statistika/statistikas-temas/zinatne-ikt/datori-internets/meklet-tema/2580-iedzivotaju-interneta-lietosanas-paradumi
https://www.csb.gov.lv/lv/statistika/statistikas-temas/zinatne-ikt/datori-internets/meklet-tema/2580-iedzivotaju-interneta-lietosanas-paradumi
https://www.csb.gov.lv/en/statistics/statistics-by-theme/population/number-and-change/key-indicator/number-population-cities-and-counties.%20%5b2%20%5b7
https://www.csb.gov.lv/en/statistics/statistics-by-theme/population/number-and-change/key-indicator/number-population-cities-and-counties.%20%5b2%20%5b7
https://www.csb.gov.lv/lv/statistika/statistikas-temas/iedzivotaji/iedzivotaju-raditaji/galvenie-raditaji/valodu-zinasanas-un-valodu-lietojums
https://www.csb.gov.lv/lv/statistika/statistikas-temas/iedzivotaji/iedzivotaju-raditaji/galvenie-raditaji/valodu-zinasanas-un-valodu-lietojums
https://www.csb.gov.lv/sites/default/files/data/Skoleniem/iedzivotaju_etniskais_sastavs.pdf
https://rating.gemius.com/lv/tree/64
https://www.kantar.lv/preses-lasisanas-ieradumos-saglabajas-stabilitate-1-3-miljoni-latvijas-iedzivotaju-lasa-periodiskas-preses-izdevumus-si-gada-pavasari/
https://www.kantar.lv/preses-lasisanas-ieradumos-saglabajas-stabilitate-1-3-miljoni-latvijas-iedzivotaju-lasa-periodiskas-preses-izdevumus-si-gada-pavasari/
https://www.kantar.lv/1-miljons-53-tukstosi-latvijas-iedzivotaju-klausijusies-radio-katru-dienu/
https://www.kantar.lv/konsolidetas-tv-skatitakais-kanals-2019-gada-ltv1/
https://www.km.gov.lv/uploads/ckeditor/files/mediju_politika/petijumi/Medijpratiba_petijuma%20rezultati_Latvijas%20Fakti_18_07_2017.pdf
https://www.km.gov.lv/uploads/ckeditor/files/mediju_politika/petijumi/Medijpratiba_petijuma%20rezultati_Latvijas%20Fakti_18_07_2017.pdf
https://www.neplpadome.lv/lv/assets/documents/Petijumi/Mediju_lieto%C5%A1ana_atskaite_08.2018_%20(002).pdf

Audit Office: NEPLP is not in a hurry to eliminate shortcomings in the management of public procurement]. Ism.lv.
Available here: https://www.lsm.lv/raksts/zinas/latvija/valsts-kontrole-neplp-nesteidzas-noverst-trukumus-sabiedriska-
pasutijuma-parvaldiba.a326577/ [accessed 17 June 2020)].

LSM, July 25, 2019, Zurnalistu asocidcija aicina Saeimu atbrivot no amatiem NEPLP loceklus [The Association of
Journalists calls on the Saeima to dismiss NEPLP members]. Ism.lv. Available here: https://www.lsm.lv/raksts/zinas/latv
ija/zurnalistu-asociacija-aicina-saecimu-atbrivot-no-amatiem-neplp-loceklus.a326788/ [accessed 17 June 2020).

Petrova, A. April 9, 2019, Prokuratiira sak parbaudi par LTV valdes konkursu [The Prosecutor's Office is starting an
investigation into the LTV board competition]. Ism.lv. Available here:
https://www.Ilsm.lv/raksts/zinas/latvija/prokuratura-sak-parbaudi-par-Itv-valdes-konkursu.a315462/ [accessed 17 June
2020].;

Polis, J. May 27, 2017, Interneta propaganda Latvija. 4. dala. Lembergs un Alberta pseidoportalu grupa [Pseudoportals
group of Lembergs and Alberts. 4th part.]. Ar domu. Available here: http://ardomu.lv/post/161081315121/propaganda4
. laccessed 27 January 2020].

Rozukalne, A. 2020, ‘Self-censorship in Latvian journalism: A research note’, European Journal of Communication,
35(1), pp. 60-64. doi: 10.1177/0267323119897799.

Rozukalne, A. 2020, “MAX share this! Vote for us! Analysis of pre-election Facebook communication and audience

reactions of Latvia’s populist party KPV LV leader Aldis Gobzems”, Informacijos mokslai, 870, pp. 52-71. doi:
10.15388/Im.2020.87.26.

Rozukalne, A. July 30, 2018, Informacijas trauc&jumu piecdesmit nokrasas. II dala — Uzbrukt, apklusinat un iznicinat!
[Anda Rozukalne: Fifty Shades of Information Disorder. Part II - Attack, silence and destroy!]. Ism.Iv. Available here: h
ttps://www.Ism.lv/raksts/arpus-etera/arpus-etera/anda-rozukalne-informacijas-trauce jumu-piecdesmit-nokrasas-ii-
dala--uzbrukt-apklusinat-un-iznicinat.a286985/ [accessed 17 June 2020].;

Skaties, July 20, 2019, KNAB izbeigta korupcijas kriminallieta raisa jautajumus par mediju uzraudzes reputaciju [A
closed corruption case raises questions about the reputation of chair person of the media watchdog]. Available here: htt
ps://skaties.lv/zinas/latvija/knab-izbeigta-korupcijas-kriminallieta-raisa- jautajumus-par-medi ju-uzraudzes-reputaciju/
[accessed 17 June 2020].

Skudra, O.; Sulmane, L; Dreijere, V 2014. ‘Plassazinas Iidzekli demokratiska sabiedriba’ [Mass media in democratic
society]. In J. Rozenvalds (dd.) Cik demokratiska ir Latvija? Demokratijas audits, 20052014 [How democratic Latvia
is? Democracy audit, 2005 — 2014] (pp.193 — 208). Riga: LU Socialo un politisko pétijumu institats.

Standard Eurobarometer 82. 2014. Media Use in the European Union. Report. Available here:
https://op.europa.eu/en/publication-detail/-/publication/670ab3c1-f7d4-11e5-b1f9-01aa75ed71al/language-en/format-
PDEF/source-search. [accessed 15 December 2019].

Standard Eurobarometer 84. 2015. Media Use in the European Union. Report. Available here:
https://op.europa.eu/en/publication-detail/-/publication/6f 1ca241-dfc5-4c60-9b3e-9cdb4 1alf4b3/language-en/format-
PDEF/source-search. [accessed 15 December 2019].

Standard Eurobarometer 86. 2016. Media Use in the European Union. Report. Available here:
https://op.europa.eu/en/publication-detail/-/publication/7b345c¢9d-6b64-11e7-b2f2-01aa75ed7 1al/language-en/format-
PDEF/source-search. [accessed 15 December 2019].

Standard Eurobarometer 88. 2017. Media Use in the European Union. Report. Available here:
https://op.europa.eu/en/publication-detail/-/publication/a575¢1c9-58b6-11e8-ab41-01aa75ed71al. [accessed 15
December 2019].

Standard Eurobarometer 90. 2018. Media Use in the European Union. Report. Available here:
https://ec.europa.eu/commfrontoffice/publicopinion/index.cfm/Survey/getSurveyDetail/yearFrom/1974/yearTo/2018/su
rveyKy/2215. [accessed 20 February 2020).

Statista. 2019. Trust in media in the EU 2009-2018, by medium. Available here:

2019. https://www.statista.com/statistics/453763/europe-trust-in-media-by-medium/. [accessed 5 December 2019]

Page 23 The Centre for Media Pluralism and Media Freedom is co-financed by the European Union


http://ardomu.lv/post/161081315121/propaganda4
https://doi.org/10.1177/0267323119897799
https://op.europa.eu/en/publication-detail/-/publication/670ab3c1-f7d4-11e5-b1f9-01aa75ed71a1/language-en/format-PDF/source-search
https://op.europa.eu/en/publication-detail/-/publication/670ab3c1-f7d4-11e5-b1f9-01aa75ed71a1/language-en/format-PDF/source-search
https://op.europa.eu/en/publication-detail/-/publication/6f1ca241-dfc5-4c60-9b3e-9cdb41a1f4b3/language-en/format-PDF/source-search
https://op.europa.eu/en/publication-detail/-/publication/6f1ca241-dfc5-4c60-9b3e-9cdb41a1f4b3/language-en/format-PDF/source-search
https://op.europa.eu/en/publication-detail/-/publication/7b345c9d-6b64-11e7-b2f2-01aa75ed71a1/language-en/format-PDF/source-search
https://op.europa.eu/en/publication-detail/-/publication/7b345c9d-6b64-11e7-b2f2-01aa75ed71a1/language-en/format-PDF/source-search
https://op.europa.eu/en/publication-detail/-/publication/a575c1c9-58b6-11e8-ab41-01aa75ed71a1
https://ec.europa.eu/commfrontoffice/publicopinion/index.cfm/Survey/getSurveyDetail/yearFrom/1974/yearTo/2018/surveyKy/2215
https://ec.europa.eu/commfrontoffice/publicopinion/index.cfm/Survey/getSurveyDetail/yearFrom/1974/yearTo/2018/surveyKy/2215
https://www.statista.com/statistics/453763/europe-trust-in-media-by-medium/

TVNET, October 7, 2018, Trampisma iezimes uz jaunas politiskas skatuves? Gobzems tieSaja €tera aizvaino Zurnalistu
[Trumpism features on the new political scene? Gobzem's insults the journalist during live broadcast]. Tvnet.lv.
Available here: https://www.tvnet.lv/6423653/trampisma-iezimes-uz- jaunas-politiskas-skatuves-gobzems-tiesaja-etera-
aizvaino-zurnalistu [accessed 17 June 2020].

Veinberga, S., August 22, 2018, Konfektes ar silki jeb kar§ pret Zurnalistiem [Candy with herring or war against
journalists]. Available here: https://sandraveinberga.com/2018/08/21/konfektes-ar-silki- jeb-kars-pret-zurnalistiem/
[accessed 17 June 2020].

Zitmane, M. 2018. Dzimte Latvijas medijos. Gram: Zelce, V. (red.) Latvijas mediju vides daudzveidiba. Riga: LU
Akadémiskais apgads. [Zitmane, M. 2018. Gender in Latvian media. Gram: Zelce, V. (red.) The diversity of the media
environment in Latvia. Riga: LU Akadémiskais apgads.].

Page 24 The Centre for Media Pluralism and Media Freedom is co-financed by the European Union



ANNEXE I. COUNTRY TEAM

Anda Rozukalne Riga Stradins University X

ANNEXE II. GROUP OF EXPERTS

The Group of Experts is composed of specialists with a substantial knowledge and experience in the field of media. The
role of the Group of Experts was to review especially sensitive/subjective evaluations drafted by the Country Team in
order to maximize the objectivity of the replies given, ensuring the accuracy of the final results.

Andris Kenins Director Latvian Broadcasting Media
Association
Janis Buholcs associate professor Vidzeme University of Applied
Sciences




Publications Office
of the European Union

Research Project Report
Published in July 2020
QM-03-20-134-EN-N
ISBN: 978-92-9084-855-4
doi:10.2870/027074


http://www.tcpdf.org

